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Abstract

The proliferation of conspiracy theories online has
tangible offline consequences, both on an individual
and collective level. Conspiracy narratives have been
associated with reduced belief in democracy, the rise
of populist parties, and can act as a radicalization
multiplier in such contexts. These narratives capitalize
on pre-existing beliefs and grievances and add urgency
to act through a narrative of imminent danger. Previous
research has proposed that belief in conspiracy narratives
is driven by unfulfilled psychological needs such as
existential threat, epistemic motives, and social motives
and calls have been made to examine conspiracy belief as
a form of affective community investment. In the present
research, we explored how conspiracy narratives address
grievances and psychological needs through a 1-month
digital observation of conspiracy-related YouTube videos.
We performed an LDA topic model analysis of 102 videos
and 455,738 comments and qualitatively examined 24
videos and 1200 comments using an abductive approach.
This study validated and extended existing models of
conspiracy beliefs, highlighting how conspiracy narratives
addressand amplify grievances and psychological needs in
both official content and community-generated discourse.
This research contributes to a deeper understanding of
the mechanisms underlying the spread and impact of
conspiracy theories in online environments.
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INTRODUCTION

Conspiracy narratives are “attempts to explain the ultimate causes of significant social
and political events and circumstances with claims of secret plots by two or more pow-
erful actors” (Douglas et al., 2019, p.4). In recent years, conspiracy narratives have be-
come increasingly prevalent on mainstream social media platforms such as Facebook
(Bruns et al., 2020) or YouTube (Topinka, 2024). Alongside this, an alternative technology
(alt-tech) social media ecosystem has emerged, created to host content that would be re-
moved on mainstream platforms due to moderation practices (Jasser & Wankmiiller, 2020;
Lewis, 2018). Belief in conspiracy theories has been associated with a range of harmful
outcomes: prejudice against the outgroup, like increased anti-Asian sentiments at the start
of the COVID-19 pandemic (Imhoff & Bruder, 2014; Jolley et al., 2020), reduced health
outcomes, like lower vaccine uptake rates (Jolley & Douglas, 2017; Oliver & Wood, 2014),
risks to democracy through populist parties (Waldek et al., 2021), and violent extremist
acts such as the US Capitol insurrection or the Christchurch mosque attack (Davey &
Ebner, 2019). Unfulfilled psychological needs have been proposed as a key driver of con-
spiracy belief, as well as driving factors of radicalization (Douglas et al., 2017; Kruglanski
et al., 2022). The aim of this research is therefore to explore the prevalence of grievances
and psychological needs in conspiracy-oriented videos on YouTube. Our findings highlight
how conspiracy-oriented videos engage, but not necessarily fulfill, psychological motives
around existential threat, epistemic needs, desires for positive ingroup identity and com-
munity building. In doing so, this research contributes to a deeper understanding of the
mechanisms underlying the engagement with and subsequent spread of conspiracy theories
in online environments.

Conspiracy narratives in online spaces

In recent years, conspiracy narratives have become increasingly prevalent on mainstream
social media platforms such as Facebook (Bruns et al., 2020) or YouTube (Topinka, 2024).
Mainstream platforms tend to have massive reach—YouTube alone is visited by 2.5 billion
users globally (Dixon, 2024)—making them crucial sites for the mainstreaming of conspiracy
narratives. However, despite community guidelines and content moderation efforts, conspiracy
narratives persist on these platforms due to enforcement challenges and “legal but harmful”
content which can introduce viewers to harmful, extreme, if legal, viewpoints.

Additionally, algorithmic recommendation systems can inadvertently amplify extreme
content after a user begins to interact with certain topics (Whittaker et al., 2021). This act
(or series of acts) can then lead to the creation of echo chambers (online spaces where indi-
viduals are predominantly exposed to beliefs or opinions that align with and reinforce their
own, typically due to their own choices in information sources and social connections) and
filter bubbles (an algorithmically driven online space where the user doesn't have input into
the content encountered; Whittaker et al., 2021). Conspiracy narratives can act as a pivot
around which echo chambers and filter bubbles can grow and develop (Cinelli et al., 2022), as
they appeal to a heterogeneous crowd and can span many topics, making it potentially more
difficult to disengage.

The prevalence of conspiracy narratives on mainstream social media platforms also con-
tributes to the mainstreaming of radical ideas. For example, the great replacement conspiracy
theory, which posits that white people are intentionally being replaced through immigration,
has been discussed on TV and in US and European parliaments (Rose, 2022), and “remigra-
tion”, a term previously associated with extreme-right ideology, has been used during elections
in Germany (Santos, 2025).
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Alongside mainstream social media platforms that enforce content moderation guidelines,
an ecosystem of alternative social media platforms has evolved which advertise little to no con-
tent moderation and highlight free speech (Jasser & Wankmiiller, 2020). Crucially, mainstream
platforms form multiple bridging points to these alternative spaces: For one, when key influ-
encers get banned, their followers tend to co-migrate to alternative platforms (Rogers, 2020).
Additionally, YouTube is home to the Alternative Influence Network, a loose network of in-
fluencers who create content around alternative media for news and political commentary,
with ideological viewpoints ranging from libertarianism to right-wing populist and even white
nationalism (Lewis, 2018). Through collaborations between moderate and extreme creators,
algorithmic recommendations, and user-generated recommendations that supersede platform
algorithms, viewers can be introduced to increasingly extreme content and creators who may
be shadowbanned or have migrated to alternative platforms.

Thus, due to their reach and affordances, mainstream platforms like YouTube play a key
role in the dissemination of misinformation and conspiracy narratives (Lewis, 2018; Tang
et al., 2021). By serving as a bridging point between mainstream platforms and alternative plat-
forms, the platform serves as a place to mainstream extreme beliefs and recruit movement to
more extreme spaces (Lewis, 2018). For example, collaboration between creators can introduce
viewers to more extreme content creators, as well as individuals who have been banned from
the platform (Lewis, 2018). Similarly, when influencers are banned from mainstream plat-
forms, followers have been shown to migrate to other spaces (Rogers, 2020). YouTube forms an
important public-facing tool where extreme narratives are introduced through emotional and
ideological framing that is soft enough to appeal to new followers (Heyn & Whittaker, 2025).
Researching popular mainstream platforms, particularly those which are popular with alter-
native influencers, is therefore vital to understanding first contacts with conspiracy narratives
and what motivates users to further go “down the rabbit hole” and keep engaging with conspir-
acy communities both on mainstream and alternative media platforms (Allington et al., 2021;
Inwood & Zappavigna, 2023; Lewis, 2018; Topinka, 2024).

Sensemaking and community

Sensemaking is a process that helps people navigate and understand complex environments,
through creatinga narrative that connects past experiences and knowledge (frames) with current
experiences (cues) within a given context (Weick, 1995). Conspiracy narratives are a powerful
sensemaking tool, offering straightforward and seemingly logical explanations for complex
events, thus providing epistemic closure by offering explanations that make the world seem
more orderly and predictable (van Prooijen, 2011; Xiao et al., 2021). The desire for any answer
over a correct answer creates an overreliance on epistemic authorities (Kruglanski, 2014).
In the absence of trust in mainstream institutions, alternative epistemic authorities emerge
(Topinka, 2024). Alternative influencers, or ideological entrepreneurs, establish credibility
through strategic use of credentials, professional presentation styles and claims of insider
knowledge while positioning themselves as truth-seekers and further undermining trust in
official narratives and institutions (Finlayson, 2022; Topinka, 2024; Xiao et al., 2021). Platform
affordances may further contribute to the epistemic authority of content creators. That is,
content that remains on YouTube may be perceived as more credible or safe because it has not
been flagged by content moderation guidelines (Pennycook et al., 2020).

Sensemaking can be a social and collective process, where narratives are created through
sharing subjective experiences and social validation (Weick, 1995; Xiao et al., 2021). In conspir-
acy communities, the emphasis on “doing your own research” encourages active participation
in the construction of narratives, allowing individuals to integrate disparate pieces of infor-
mation and personal experiences (Tripodi et al., 2024; Xiao et al., 2021). This interpretative
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process becomes self-reinforcing: as people incorporate new evidence into their existing frame-
work, they simultaneously reshape that framework to accommodate their interpretations. The
result is often a distorted sensemaking process where participants find selective evidence that
confirms their beliefs while gaining satisfaction from perceived learning and discovery (Russo
et al., 2024).

Online spaces are particularly well suited to facilitate collective sensemaking as they form
spaces where people can collectively interpret information, share knowledge and engage in
practices that can contribute to community formation. The collective aspect of sensemaking
points to a deeper social function of engagement with conspiracy narratives. Recent research
describes conspiracy narratives as “empty ontological placeholders”, primarily serving to
fulfill needs for identity, shared community, and belonging (Topinka, 2024). That is, any
conspiracy topic may suffice as long as it creates a community. Indeed, conspiracy commu-
nities are inherently social: narratives are shaped by “discoveries” made by users and spread
through social networks (Sunstein & Vermeule, 2009), giving users the belief of agency and
creating a perceived abundance of information that needs to be consumed. These social
networks can foster a sense of social belonging reaching beyond just conspiracy narratives
(Xiao et al., 2021). Indeed, validation of beliefs through social networks is a key pathway for
sustained engagement with communities and has been identified as crucial for radicaliza-
tion pathways (Kruglanski et al., 2022). Crucially, these networks don't have to be close knit
for positive reinforcements to occur. Parasocial relationships and even imagined communi-
ties, like Breivik's Knights Templar, can be sufficient to reinforce belief and spur to action
(Kruglanski et al., 2022).

Subsequently, there have been calls to examine conspiracy belief as a form of “affective
investment in community formation” through the participatory culture of online conspiracy
communities (Birchall & Knight, 2022; Topinka, 2024). The dual function of conspiracy nar-
ratives as sensemaking tools and places of community formation raises important questions
about motivations for engagement with conspiracy narratives.

Psychological motivators as drivers of conspiracy belief

Previous research suggests that conspiracy beliefs are part of an individual's larger atti-
tudes and worldviews. For example, individuals who distrust institutions and perceive them-
selves to lack power or control are more likely to endorse conspiracy narratives (Uscinski
et al., 2022). Similarly, Douglas et al. (2017) propose that belief in conspiracy narratives is
driven by three unfulfilled key psychological motives: existential (the need to feel safe and
secure), epistemic (the desire to reduce uncertainty), and social motives (the desire to main-
tain a positive image of one's ingroup). As conspiracy narratives provide opportunities for
sensemaking, they can serve as (potentially maladaptive) ways for people to seek fulfillment
of their unmet needs (Biddlestone et al., 2025). The framework helps explain why sources
presenting simple and causal answers with clear epistemic markers are favored in conspiracy
communities, and why existential threats intensify engagement with conspiracy narratives.
van Prooijen (2020) extended this model by proposing that existential, epistemic, and so-
cial motives influence each other in a specific causal order: as experiences of existential
threat increase, epistemic sensemaking processes become engaged, thereby making con-
spiracy narratives more appealing. Notably absent from this model, however, is explicit con-
sideration of belonging and community as distinct social needs—an important gap given
the social isolation often experienced by conspiracy believers and recent calls to examine
conspiracy belief as a form of “affective investment in community formation” (Birchall &
Knight, 2022; Topinka, 2024).
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However, despite receiving validation from experimental and survey studies, the model
has not been explored in ecologically valid settings where conspiracy narratives are often
encountered. This represents a significant gap, as platform affordances are known to shape
user behavior and engagement patterns (Brown et al., 2022). Moreover, research suggests
that engagement with conspiracy content can produce harmful outcomes even without
strong belief, as exposure and interaction in conspiracy communities may be sufficient to
influence attitudes and behavior (Imhoff et al., 2021; RAN, 2021). It is therefore crucial
to understand how psychological needs drive engagement with conspiracy narratives in
real-world online environments. The aim of this paper is therefore to validate and extend
Douglas et al.'s model by examining how psychological motivators manifest in naturalistic
online discourse, specifically within conspiracy-oriented YouTube videos and their com-
ment sections.

Indeed, our analysis reveals an additional psychological need that conspiracy-oriented vid-
eos and comments engage with: Conspiracy narratives function not merely as information
sources but are utilized in community building, collective sensemaking, and identity forma-
tion. Importantly, we find that conspiracy narratives often amplify rather than fulfill psycho-
logical needs, creating cycles of engagement that keep viewers engaged in content and pushes
them towards more extreme content.

The present research

Conspiracy narratives may (intentionally) utilize unfulfilled needs to drive engagement with
content and keep users interested in the content. The aim of this paper is therefore to explore
the prevalence of these motivators in narratives in YouTube conspiracy-oriented videos and
their associated comments through the following research questions:

RQI: What topics are present in the videos and comments?
RQ2: Which psychological needs do these topics engage with?
RQ3: Do psychological motives differ between topics?

Despite receiving validation from experimental and survey studies, these theories have
not been explored in an ecologically valid setting, which may have simplified the complex
motivations that drive belief and engagement with conspiracy narratives. Analysis of social
media data allows for the exploration of the evolution and spread of conspiracy narratives
in real life (Douglas et al., 2019). Further, the data contains first-hand communications
of conspiracy believers, a traditionally very difficult-to-reach group for traditional non-
experimental study designs (Douglas et al., 2019, but see Xiao et al., 2021 for an interview
study). To address this gap, we take a mixed-methods approach in this study, examining
conspiracy narratives on YouTube through digital observation, and combining computa-
tional and qualitative data analysis methods. That is, we identified relevant videos through
digital observation, then identified narratives through an LDA topic modeling analysis and
subsequently analyzed representative videos for each narrative through an abductive qual-
itative data analysis approach. A mixed-methods approach allows us to combine insights
into the larger patterns within the dataset with qualitative insights which contextualize
the data and understand the environment in which engagement with conspiracy narratives
occurs (Brown et al., 2024; Mills, 2018). Furthermore, selecting data for qualitative anal-
ysis through topic modeling allows for greater falsifiability and replicability (Brookes &
McEnery, 2019; Moral, 2024).
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METHOD

Ethical approval has been granted by the University of Baths Ethics committee.

Data collection process

Data was collected through a 1-month digital observation by the lead author. A new YouTube
account was created to avoid the algorithm being influenced from prior watch habits, as
well as for researcher safety (Conway, 2021). The lead author visited YouTube once a day for
an hour to view and engage with relevant videos. Videos were selected from the home page,
recommendations on the sidebar, external material found in comments or description boxes,
searches, or pre-selected seed videos. See Figure 1 for an overview of the procedure. Once a
video was selected, a screenshot was taken of the recommendations, as well as any relevant
topics, and notes were taken on the content of the video, discussed needs and grievances, as
well as the presence of external material. Then, a video from the top five recommendations
was selected, or, if no relevant video was found, the home page was consulted, a search was
performed, or a seed video was watched.

Day I Day 2 - 28

Screenshot homepage

M I. Home page _
Seed video Select video: 2. Serach bOrder determined
. y researcher
3. Seed video

v

Screenshot video & video recommendations
Screenshot comments
Take notes

Algorithmic recommendations

.
2. User recommendations
Select next video: 3. Home page
4. Search Order determined
5. Seed video by researcher

End of the day
Screenshot home page
Notes and reflections

FIGURE 1 Diagram of video selection process during the digital observation.
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Seed videos were a list of videos mentioned in previous research (e.g., Allington et al., 2021),
featuring known conspiracy theorists (e.g., David Icke, Ken O'Keefe). Notably, seed videos were
only used twice—once at the beginning of the digital observation period, and once in week 2.
The first video of the observation was a seed video of David Icke on a BBC interview and was
selected due to it's easy title (featuring words such as “David Icke” and “Conspiracy Theories”).
During the observation period the lead author focused mainly on mainstream conspiracy nar-
ratives that would likely be encountered through searches of common grievances and current
events—thus the focus was on anti-vaccine narratives, great replacement / immigration-based
narratives though openness to other narratives through algorithmic or user suggestion remained
throughout the observation time. Video selection decisions were made prior to viewing based
on available features of the video (i.e., title, thumbnail, creator), mirroring the selection process
users make when viewing videos. Videos alluding to conspiracy, hidden knowledge, or malicious
intent of actors in the title or thumbnail were preferred. Additionally, inflammatory, populist
videos were also selected if no explicitly conspiratorial were available. As conspiracy narratives
sit within a wider umbrella of misinformation (Carrasco-Farré, 2022), and users would have a
media diet that is not exclusively made up of explicitly conspiratorial narratives, we elected to
also view videos that contained misinformation, fake news, or sensationalized, populist narra-
tives. Together, these narratives painted a picture of existential threat, elites that were concerned
only for their own goals, and simple narratives that promised answers for complex topics.

Reflexivity statement

Engaging, however briefly, with online communities requires constant reflection upon one's
decisions. While the first author aimed to be as impartial as possible and select videos that
reflect the aim of the paper as well as possible, the decisions and subsequent analyses never-
theless reflect their background. The first author is a 2nd generation immigrant who grew up
in mainland Europe and moved to the UK for their university education. The first author is
furthermore a strong proponent of vaccines and has long covid. While the first author tried to
be mindful of the way their experiences influenced their perception of material and to not let
it influence their decision-making, it may have led to an increased avoidance of the material.

Data

Overall, three datasets were created: (1) field notes and a dataset of video-metadata, (2)
comments, and (3) transcripts. Field notes contained notes for each video on needs and
grievances discussed in the video and its comments, external material that was encountered,
and any other reflections on the video, as well as general reflections on the day stored in an
Excel sheet. Videos selected for qualitative data analysis were downloaded with the pytube
wrapper for the YouTube API (pytube, 2023). All associated code is available through this
anonymous OSF link: https://osf.io/8wuhv.

The full video dataset consists of 102 YouTube video transcripts and 455,738 comments. The
videos centered primarily around anti-vaccine, great replacement, and other general conspir-
acies. We used the complete dataset of transcripts and comments for the computational topic
model analyses, and a subset of the most “representative” documents for each topic for further
qualitative analyses. To give a more cohesive picture, the qualitative analyses were supple-
mented with meta-data about the video, such as the description box contents, the number of
likes, and the video tags.
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DATA ANALYSIS
Topic modeling

To get a holistic representation of narratives within the videos, we deployed an LDA topic
model on a combined corpus of video transcripts and comments. Data analysis was conducted
with R 4.3.3. Data was cleaned thoroughly via lowercasing, stemming, extending contractions
(e.g., “haven't” becomes “have not”), removing numbers, and special characters. This data
pre-processing was part of a wider iterative process with the LDA approach in order to obtain
clean and clear topics that we could sensibly interpret (see Brown et al., 2024). Stopwords
were also removed using both a standard list and a custom dictionary, refined by iteratively
examining the model's top 50 words. We then produced a vocabulary and document-term ma-
trix for the topic model. To balance both the relevance of words in topics and the probability
of their occurrence, we set lambda=4, a level that prioritizes interpretability by weighting
topic-specific words slightly more than common ones (Selivanov et al., 2016).

We iterated through multiple topic models (2=3-20 topics), evaluating each model's
statistical coherence using normalized pointwise mutual information (C_NPMI; Roder
et al., 2015) and qualitative interpretability to identify the model that both maximized
quantitative coherence and shared meaningful overlap with the themes identified in con-
tent analysis (Brown et al., 2024). As mentioned above, this step included refining a specific
custom stopword dictionary, iterating until topics appeared coherent and free of stopwords.
This iteration process revealed that the comments for one video were overwhelmingly in
Dutch, likely due to the video being an English-speaking discussion of a book recently
translated into Dutch. We removed these comments from this video but kept the video
transcript as it was in English.

Qualitative analysis

We adopted an abductive approach (Thompson, 2022) to validate Douglas et al.'s (2019) model
of conspiracy belief, while remaining open to inductive insights from within the data, given this
theory has not yet been explored in an online context. All qualitative coding was conducted in
MAXQDA 24. As the analysis drew heavily on the experiences during the digital observation,
the lead author conducted the qualitative analysis. Codes and themes were iteratively discussed
with the co-authors who have expertise in conspiracy narratives and online platforms until
consensus was reached.

In an initial familiarization stage, a sample dataset (N=22) was inductively coded with
the framework of psychological needs in mind. In that familiarization stage we developed a
codebook using deductive concepts from Douglas et al.'s work on psychological motivators of
conspiracy belief and Xiao et al.'s (2021) work on sensemaking in online conspiracy communi-
ties. These theoretical concepts were complemented by inductive codes that emerged from our
initial coding round (see Appendix A for the codebook with examples).

To identify the most representative videos for each topic, we calculated topic probabilities
for each document. We selected the two videos with the highest probability scores for each
topic, resulting in 24 videos for analysis. The transcripts were aggregated into one word
document per video with their title, channel name, description, video tags, and 50 most liked
comments with a minimum of 20 likes (N=1134, M =47.25). The transcripts were analyzed
side by side with the video for further contextual information. In the last step, we created
hierarchical themes and subcodes and integrated our findings with Douglas et al.'s theory.
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RESULTS
RQ1: What topics are present in the videos and comments?

Through our iterative analysis of models ranging from 3 to 20 topics, we found the 12-topic
model provided optimal fit, demonstrating both strong statistical coherence (Cypy,=-157;
Roder et al., 2015) and meaningful alignment with our observational findings. Each topic was
assigned a representative label based on its constituent terms—Table 1 provides an overview
of the topics and their narratives, the top 10 words for each topic, and a description of the
two analyzed videos. The topics corresponded well to narratives identified during the digital
observation (e.g., anti-vaccine narratives, great replacement conspiracies, climate change
denial) but additionally yielded one latent topic (topic 8—research). The top words of this topic
referred primarily to discussions about questioning mainstream narratives and searching for
truth. While topics are statistically distinct, they often co-occur within videos, particularly
longer podcast style or news-style videos. Videos could aggregate multiple topics into one
video or combine narratives together. For example, videos examining the great reset frequently
combined religious frameworks with financial conspiracies to make sense of economic changes
through biblical prophecy.

Similarly, during the digital observation period, we found that the level of conspiracism
varied between videos. While not all narratives and videos were explicitly conspiratorial or
were presenting fairly mainstream theories (e.g., simulation theory), most narratives followed
an overly causal logic and were high in agency of actors, thereby (unintentionally) preparing
a viewer to be receptive to more explicitly conspiratorial narratives later on. Sometimes, this
was due to perceived censorship and viewers were encouraged to “join our community” on a
third-party platform, such as Locals or BitChute, where they would be able to view “exclusive
content that we simply cannot share here on YouTube.” Additionally, commenters often made
the conspiratorial ideas more present, even on videos that were not explicitly conspiratorial.

RQ2: Which psychological needs do these topics engage with?

Within video narratives and comment sections we found evidence of psychological motives
proposed by Douglas et al. (2017) and one additional ingroup focused social motive. These
motives interact dynamically as part of a sensemaking process where conspiracy communities
collectively interpret information to make sense of their environment (van Prooijen, 2020).
Figure 2 provides an overview of the final qualitative coding framework, with four main themes
comprising motives (existential, epistemic, ingroup and outgroup social motives), alongside
their subthemes. The framework illustrates how subthemes can serve multiple psychological
motives—for example, religious themes bridge existential and epistemic motives, while
discussions around failures of ingroup connect social motives about the outgroup's perception
of the ingroup, as well as community building efforts. Further, Figure 2 highlights how needs
can influence and create other needs—for example, desires to minimize perceptions of threats
could lead to an increased desire to find explanations that match the perceived scale of an
event. We explore each motive and subtheme in turn below.

Importantly, not all videos engaged with all three motives, and the extent to which a given
motive was present varied across topics and between video narratives and comment sections
(see RQ3 for an in-depth exploration of motive variation across topics). Some motives, such
as the need for cognitive closure, appeared frequently across most videos, whereas others,
such as religious framing, were concentrated within individual videos. Some smaller motives
were found primarily in comments (e.g., need to understand the world). Furthermore, here, we
refer to engagement with motives rather than fulfillment of them. In some cases, narratives
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:zs:le':f:sz:less Evidence presentation Calls to action
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Threat not taken seriously Evidence presentation
Reference to past conspiracies Community
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— Need for cognitive closure FAILURES OF INGROUP
Existential anxiety (V) Uncertainty supports conspiracy
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Attacks on personal freedoms é} Defending beliefs from OUTGROUP
Financial difficulties confirmation
Death Referring to epistemic authorities Upholding group image
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Threat assessment . ) Perceived censorship
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Age/novelty of threat official narratives Outgroup characterisation
Distrust of mainstream media Outgroup identification
I\ J Distrust of official narratives All-powerful outgroup
Failures of outgroup

No consequences for outgroup

FIGURE 2 Overview of the qualitative coding framework showing themes and subthemes identified in
qualitative analysis. Each column represents key themes identified (e.g., Feelings of powerlessness), and any
additional subthemes underneath, e.g., Need to feel safe and secure, which has subthemes of, for example,
existential anxiety. Some elements belong to multiple motives, for example Religion, which bridge Existential
and Epistemic motives. Similarly, Failures of ingroup bridges ingroup and outgroup social motives. Arrows note
motives that could influence other motives.

appeared to heighten or sustain these needs without resolving them, for example, by ampli-
fying feelings of threat or uncertainty. In the sections below we outline how each motive was
engaged with, noting where it was especially prevalent or rare. To provide additional context,
illustrative quotes are tagged with their source (video or comment) and the topic identified
through the topic modeling (e.g., video_vaccine, comment_immigration). These labels are in-
tended to give context to quotes rather than quantitative frequency, quotes were selected for
their illustrative value.

Existential motives
Existential motives broadly refer to the need to feel safe and secure (Douglas et al., 2017,

Tetlock, 2002). These needs become particularly salient when individuals experience or an-
ticipate threats to their well-being, leading them to seek explanations that help restore a sense
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of control and predictability (van Prooijen, 2011). Existential needs were addressed through
discussions of existential anxiety, adverse experiences, feelings of powerlessness, the need to
exert control, and assessment of perceived threat. Religion is a narrative point that addresses
both existential and epistemic motives.

Existential anxiety

Existential anxiety was a common sentiment throughout video narratives and comment sec-
tions (Newheiser et al., 2011). There was a strong perception that “this is all so scary and dys-
topian” and that society was in decline: “We're imploding from within morally, economically,
socially. Culturally and just about every other way, it's really darkening times in the Western
civilization™ (video_religion).

Adverse experiences

Video narratives also addressed common adverse experiences such as financial difficulties,
experiences of ill health, death, or social ostracism (see Franks et al., 2013). Additionally, com-
ments sections provided viewers with spaces where they could discuss their experiences, often
for the first time (see also social motive—community below): “Thank you Dr John for your
continued work on this subject. My Son had received all the Covid vaccines ...before his sudden
and yet unexplained death he suffered from a sense of dread...anxiety...hopelessness... He was
only 54...his wife died late last year of cancer she had developed after having the vaccine...l agree
Health professionals do not listen to their patients anymore!!!” (comment_vaccine).

Creators and commenters also detailed experiences of attacks on personal freedoms and
experiences of ostracism due to their beliefs: “Lost my job, mum and dad disowned me (still).
Labelled a conspiracy theorist and told i was suffering from medical anxiety for refusing the jab...
house on market as couldn't [sic] pay my mortgage, claiming benefits, dignity stripped...... BUT
STILL FIGHTING " (comment_vaccine).

These comments were often replied to with well wishes or heart emojis: “Stay strong! There's
not many of us but we're here” (comment_vaccine).

Feelings of powerlessness

Video and comment narratives expressed feelings of powerlessness in society, often through a
sense of abandonment from the government (Abalakina-Paap et al., 1999): “We are ALONE.
No police, no judiciary, no government. All we can do is defend ourselves by AN Y means. We have
been betrayed beyond belief” (comment_safety).

Need to exert control

Narratives frequently demonstrated attempts to regain control through various mechanisms.
One strategy involved reframing mainstream threats as less severe or as deliberate distractions
from “real” threats: “I think the worst part about this ordeal is that there are parts of the world
that do have environmental crises caused by humans distinct from the idea of climate change and
the fact that there's an industry peddling bs is only distracting from the areas that really need our
attention and diminishing the volume and credibility of the voices trying to help” (comment_cli-
mate). This reframing allowed for a rejection of mainstream narratives that may trigger feel-
ings of powerlessness while maintaining a sense that they understand the “true” threats facing
society (van Prooijen, 2011). Similarly, narratives provided alternative frameworks offering
a sense of agency and certainty: “keep having babies, keep getting married, go off to college...
live each day with a faithfulness. And then finally, just anticipate what the Lord's gonna do when
he comes back. Because not only is he gonna reset the world, he's gonna completely remake and
reset us individually... Each person can connect with God spiritually right now and enjoy their own
personal reset” (video_religion). By providing clear action steps and promises of future reso-
lution, these frameworks help believers cope with current feelings of powerlessness (Bruder
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et al., 2013). Notably, both mechanisms allow believers to make sense of societal threats while
preserving their existing beliefs and worldviews—a key function of conspiracy beliefs in man-
aging existential anxiety (Douglas et al., 2019; van Prooijen & Acker, 2015).

Threat assessment

A further component of existential motives was the assessment of the perceived threat, where
both perceived age (novelty or prevalence of threat in past times), the scale of the threat, and
the immediacy or imminent escalation were used to make the grievance more salient and
match the scale of the proposed conspiratorial explanation: “They want to reset the world. They
want to take it away from basically what it's been for centuries and remake it in their own image”
(video_religion). The threat was also often related back to personal experiences, making it
more imminent and relatable for the viewer: “Your intent might be that you're doing stand up and
you're being funny and you're being satirical that someone from the state might think it was likely
that you managed to stir up hate, and that will be enough [to send you to prison]” (video_safety).

Religion

Religion emerged as bridging existential and epistemic motives and providing a broad frame
on worldview, knowledge, and meaning (Xiao et al., 2021). Religious and spiritual frames were
used as a unifying tool to explain phenomena: “We see Satan trying to bring all the nations
together in Genesis 11 under Nimrod to try to build this Tower of Babel, and God scattered
them”(video_religion). Additionally, (Christian) religious beliefs were useful in assuaging
existential fears that were stirred up by videos: “I trust in God, I don't believe he will ever allow
a nuclear war to kill the earth, or allow the earth to heat up so much that we cannot survive it,
God made everything, so he won't let it die or kill us.” (comment_religion). These frames mainly
appeared in video narratives that were explicitly religious, but comments occasionally brought
up religion in secular videos: “For me, everything was crystal clear from the moment they started
the mandates before providing any kind of serious data and without taking any responsibility.
Needless to mention that I thank God for my determination” (comment_vaccines).

Epistemic motives

Epistemic motives refer to the desire to maintain an understanding of the world (Douglas
et al., 2017). In situations of ambiguity or uncertainty, these needs drive individuals to seek
explanations that provide cognitive closure, even if these explanations are not necessarily
accurate (Marchlewska et al., 2018; van Prooijen & Jostmann, 2013). Epistemic motives showed
themselves through a need to understand the world, a need for cognitive closure, distrust of
authority, trust in alternative epistemic authorities, and evidence presentation.

Need to understand the world

We observed a broad desire from commenters “to make sense of [...] reality” and “explain
the odd occurrences in [...] life”, supplemented by a curiosity about “the world unseen” (see
also Xiao et al., 2021). This was driven by an intrinsic desire for knowledge-seeking as well
as attempts to comprehend personal experiences (Russo et al., 2024; van Prooijen, 2011).
Content creators appealed to this need through positioning themselves as providers of hidden
knowledge and uncovering “the deeper story”.

Need for cognitive closure

We observed that content creators leveraged this need by first presenting mainstream
explanations for events, which were framed as incomplete or uncertain, before offering
conspiratorial narratives that provided (seemingly) more complete answers. For example,
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a video about the Baltimore Bridge collapse remarked: “Maybe it's a total coincidence here.
These Ukrainian telegram posts [saying] ‘this is a beautiful work. [...] If you don't accept the aid
package, then get it. Look forward to our surprises throughout Europe’ [...]. I mean, you know,
maybe this is just some, like telegram opportunists, you know, on different telegram channels, just
trying to play into this” (video_false_flag). Here, the creators presented a piece of evidence that
appears to make more sense in the context of a conspiratorial narrative than the mainstream
explanation of the bridge collapse being an accident.

Additionally, conspiracy narratives often match the perceived magnitude with explanations
of corresponding scale (Leman & Cinnirella, 2013). For instance, when discussing 5G tech-
nology, commenters rejected simple explanations about improving download speeds, instead
claiming “They haven't spent £billions installing 5 g towers so you can download a film in 30
seconds” (comment_finance). This alignment between the scale of events and their proposed
causes helps reduce cognitive dissonance and preserve existing beliefs (Uscinski et al., 2016).
Indeed, commenters frequently praised video creators for “/making| so much sense in this non-
sensical world”, suggesting that conspiracy narratives successfully fulfilled their need for cog-
nitive closure by providing apparently comprehensive explanations for complex phenomena.

Distrust of authority

Explanations from mainstream media and government officials were consistently dismissed, es-
pecially when these sources provided direct evidence against conspiracy claims (Kou et al., 2017).
For example, creators and commenters expressed deep skepticism of mainstream media reports,
stating “/I] wouldn't necessarily trust, you know, a mainstream media outlet like the Wall Street
Journal” (video_deep_state) (see also Xiao et al., 2021). Even further, factual explanations from
mainstream media outlets or government officials were itself interpreted as suspicious. As one
commenter noted on a video of the Baltimore Bridge collapse: “I know they're saying that this was
not nefarious, but how do they know so quickly?” (video_safety). This deep distrust of information
provided by authority can create a self-reinforcing cycle where attempts to correct misinforma-
tion are perceived as further evidence of conspiracy (Lewandowsky et al., 2013).

Trust in alternative epistemic authorities

Despite the distrust of mainstream authorities, conspiracy believers tend to seek information
from sources they perceive to be trustworthy (Xiao et al., 2021). This aligns with theories
proposing that under conditions of uncertainty, people become increasingly reliant on
perceived epistemic authorities (Kruglanski et al., 2005). Video creators on YouTube, whether
intentionally or not, establish epistemic authority through visual and narrative cues, such
as background and on-screen graphics. Epistemic authority is further established through
platform affordances such as verification badges and subscriber counts— the majority of
channels we encountered were verified and many boasted large subscriber counts, often in the
hundreds of thousands to millions.

The first approach to establishing epistemic authority emphasizes relatability and authen-
ticity. These creators position themselves as someone who “wanted to just tell you about [their]
personal experience and why [they] have known this was coming for the longest time” (video_
safety), sharing personal experience with the conspiracy at hand and telling tales of their own
victimization (Xiao et al., 2021). The video tends to be of lower production quality and often
appears to be shot on a webcam or phone in the creator's house (see Figure 3A). The created
intimacy and unpolished look of the video contrast mainstream media productions and make
the creator seem authentic and relatable (Lewis, 2018).

The second approach mirrors traditional indicators of expertise and professional authority
(Lewis, 2018). These creators adopt more polished presentations, creating news-channel-style
branding or highlighting formal credentials such as PhDs (see Figure 3B). Further credibility
is also built through association by interviewing people with perceived authority in alternative
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(A)

Relatable settings

Background: Everyday
environments with natural
lighting, such as living rooms,
studies, or home setups.

Camera Style: Webcam-like
or handheld phone angles,
often giving an informal and
personal feel.

Video Quality: Lower
resolution, emphasizing
authenticity over
professional polish.

(8)

Expert settings

Format: May feature multiple
participants or guests on-
screen, creating a panel-like
or discussion-oriented
dynamic.

Background: Thoughtfully
curated environments with
professional set designs,
props, and strategic lighting.

Video Quality: High-
definition visuals, with a
polished and professional
appearance.

WEEKDAYS ON RUMBLE
GAMPT | 12PM ET | 5PM GNT

On-Screen Elements:
Includes branding elements
such as logos, banners, or
promotional overlays.

L
[THESES BessmisHow |
"BURIED AT SEA"

FIGURE 3 Examples showing how creators set up (A) relatable and (B) expert personalities through
background and camera framing.

media spaces, such as medical doctors or journalists (see also Lewis, 2018). For example: “We want
to turn to investigative journalist [name], who of course has been has written a two-volume book on
the Deep State Mafia and the Jeffrey Epstein connections and running the sort of government shadow
government that we see and has been diving into these documents” (video_deep_state).

Evidence presentation

Providing evidence formed a large part of the narratives discussed in videos. We found a
paradoxical reliance on official documents and mainstream sources as evidence, though these
were typically interpreted selectively to support viewpoints (Kou et al., 2017; Xiao et al., 2021).
For example, a video discussing vaccine injuries leveraged the association of the paper's authors
with an Ivy league institution: “So we've got centre for outcomes research and evaluation, Yale
Centre for Immune infection and Immunity, Yale School of Medicine, a section of cardiovascular
medicine, Applied Mathematics Medicine, University of Toronto, and it's all pretty mainstream
academics” (video_vaccine).

Furthermore, creators displayed and analyzed evidence on screen, pointing out patterns and
highlighting strange occurrences. Platform affordances, like the description box, allowed creators
to cite and link to additional sources, creating an appearance of thorough documentation (Kou
et al., 2017). Thus, creators painted themselves as transparent and open about their sources, while
simultaneously creating an image of mainstream media as untrustworthy and hiding evidence.

Historical conspiracy theories were also frequently referenced as supporting evidence, with
creators drawing parallels between past and present events. For example, one comment con-
nected doubts about the Baltimore bridge collapse to 9/11 conspiracy theories: “If you believe 2
planes brought down 3 buildings...then you're gonna believe a ship brought down a bridge!” (com-
ment_false_flag). This practice of linking conspiracy theories creates a self-reinforcing network
of beliefs where each conspiracy theory serves as evidence for others (Douglas et al., 2019).

Social motives—OQOutgroup

A key function of conspiracy narratives may be to help maintain a positive self- and group
image (Douglas et al., 2019). By blaming an outgroup for negative outcomes, these narratives
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can help uphold the image of the ingroup as moral yet sabotaged by a powerful adversary
(Douglas et al., 2017), forming a prototypical intergroup representation (Sapountzis &
Condor, 2013). Social-outgroup motives consisted of outgroup characterization, actions
towards the outgroup, and narratives upholding the group image.

Outgroup characterization

We found that a substantial portion of video and comment narratives focused on defining the
ingroup in relation to the outgroup. This was done through identifying the outgroup, either
a specific outgroup such as immigrants, or a more general “global network of secret societies
and semi secret groups”. Narratives frequently highlighted real and perceived failures of the
outgroup: “Of these non-Western immigrants, nearly half are unemployed. They are also nine
times more dependent on government welfare. They live predominantly in poor suburbs and are
poorly integrated in Swedish society” (video_immigration). Simultaneously, the outgroup was
painted as all-powerful, with unchecked influence over governments and major institutions.

Upholding group image

Groups that feel victimized are more likely to endorse conspiracy narratives about an all-
powerful outgroup (Bilewicz et al., 2013; Xiao et al., 2021). We observed narratives of perceived
victimization, either through the conspiracy itself or through censorship by mainstream media:
“If you're stating what I'm already advocating for somehow you're a fringe conspiracy theorist”
(video_conspiracy). Some narratives claim that this oppression exists because the ingroup is so
powerful that the outgroup fears them (Douglas, 2021): “Nothing frightens governments more
than the sheeples knowing the truth” (comment_finance).

Actions towards outgroup
Descriptions of the outgroup were often prejudiced or outright derogatory: “You import
medieval barbarians and later get surprised with the results!” (comment_safety).

Social motives—Ingroup

In addition to psychological needs, social incentives are an important driver of engagement
with conspiracy material and communities (Collins, 2025; Topinka, 2024; Xiao et al., 2021).
Interviews with current and former chemtrail conspiracy believers revealed that social
approval, entertainment, and a sense of individual uniqueness were important factors in
sustaining engagement with communities (Xiao et al., 2021). These social dynamics create
affective bonds within conspiracy communities that can reinforce and maintain belief even
when definitive proof remains elusive (Topinka, 2024). We found strong support for this thesis
both from the lead researcher's observations, as well as in our coded subsample of videos and
comments. Ingroup-focused social motives comprised community building, identity building,
and mobilization.

Community

Comment sections appeared to function as spaces where users, often for the first time, felt they
could share experiences and receive expressions of community support from other commenters
(Xiao et al., 2021). Commenters frequently praised both the video creator and each other for
being “enlightened” and standing up for the “truth”, fostering a shared sense of empowerment:
“I have read through the comments and my faith in the future of the humanity is elevated now.
Sometimes its really hard being surrounded by ignorant, narrow-minded, sleep-walking people.
Thank you guys and thank you David!” (comment_deep_state). While our data capture
language suggestive of mutual support and belonging, we cannot establish from observation
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and text analysis alone whether these interactions constitute community in a substantial sense.
Nevertheless, a desire to be part of a community was observable, and indeed often picked up
on by creators who promised “more community” in (paid for) spaces.

Identity

Within the community, commenters reaffirmed their collective and individual identity
as conspiracy theorists, often through humor and memes, as in: “/ WILL STOP BEING
A CONSPIRACY THEORIST WHEN THE GOVERNMENT STOP CONSPIRING”
(comment_international) (see also Godwin et al., 2025). Viewers and video creators were painted
as “brave [and] wonderful [...] Waking the sleeping masses up” (comment_deep_state), creating
a sense of uniqueness and bravery within the community. In replies to other comments, users
highlighted identity and community: “We are strong!”.

Mobilization

Commenters also discussed actions to protect the ingroup and counter perceived conspiracies,
ranging from normative measures such as voting (“Labour supported this hate crime bill. Vote
Reform.”) or non-normative measures such as “a petrol cutter with a diamond steel blade”
(comment_false_flag) to deal with 5G towers.

The prevalence of community- and identity-oriented language in comments shows the signif-
icant yet underexplored role that needs of belonging and mutual recognition may play in driving
and sustaining engagement with conspiracy narratives (see also Xiao et al., 2021). Previous re-
search has highlighted the important role of the community in driving engagement with extreme
materials and fostering radicalization, particularly when members face ostracism or adverse
interactions with non-believers (Collins, 2025; Munden & Morrison, 2024). Understanding how
community is expressed through language and platform affordances, and whether these expres-
sions translate into substantive community formation, is thus essential for understanding the
spread of conspiracy narratives and engagement with more extreme material.

RQ3: Do psychological motives differ between topics?

Recent research suggests that conspiracy theories are not a homogeneous phenomenon, but
differ in how they engage with group identity, ideology, and perceived power structures (Mao
et al., 2024). Building on this understanding, we examined how psychological motives were
discussed within different topics in our dataset.

We found that all narratives engaged with epistemic and existential motives, though to dif-
ferent degrees, and only some narratives focused on social motives regarding the outgroup.
Additionally, we observed differences in discussed motives between video narratives and
comments.

Variation in epistemic motives

Epistemic motives featured prominently in all topics, primarily centered around providing
evidence, seeking patterns, and distrust of mainstream media narratives. However, we found
that themes within the motives differed between topics. For example, the false flag topic
primarily centered around seeking patterns, asking questions, and presenting evidence, while
the immigration topic distinguished itself through narratives high in causality and agency, as
well as a deep distrust of authorities and official narratives.
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Intertwined motives

Some narratives addressed multiple psychological needs, as exemplified in the anti-vaccine
topic where epistemic and existential motives are deeply intertwined. Here, narratives
provide explanations and support for adverse experiences, including illness or loss of loved
ones. For example, in a video reviewing a paper on post-vaccine syndrome, viewers were
reassured that “If people are complaining of symptoms, we have to listen to them and take it
seriously” with claims that post-vaccine syndrome affected a large number of individuals.
The video creator, a prolific COVID-19 vaccine skeptic, uses his role and perceived “duty”
as a healthcare provider to position himself as an epistemic authority on COVID science. In
his videos, he selectively interprets (often not peer reviewed) studies to guide his audience's
understanding of their adverse experiences, presenting these studies as credible evidence.
By framing this information as high-value scientific evidence, he amplifies his influence
and reinforces the audience's trust, despite the questionable credibility of evidence and
sources.

Differences between video narratives and comments

We found that whilst the comments sections occasionally echoed motives discussed in the
video, they often extended the narrative to address different motives. In particular, commenters
frequently expressed existential concerns, putting direct blame on an outgroup and fears
around personal well-being. For example, in response to a video about 5G towers—focused
purely on epistemic needs such as dealing with uncertainty through evidence—commenters
extended the discussion to include existential fears around health concerns and feelings of
powerlessness in society. This echoes previous findings that relational and existential motives
may be especially important drivers of conspiracy beliefs (Marques et al., 2022). Additionally,
comment sections served as a space for community building, where commenters praised the
video creator and offered mutual support to each other when discussing personal hardships.
This communal aspect likely reinforces conspiracy narratives, as shared experiences and
mutual support can validate individual beliefs (Xiao et al., 2021).

DISCUSSION

The aim of this paper was to explore the prevalence of psychological motivators of existen-
tial threat, epistemic needs, and social-outgroup motives in conspiracy-oriented content on
YouTube, against a backdrop of increasing engagement with conspiratorial material linked to
offline harms, such as public health misinformation and societal polarization. RQI explored
which topics were discussed within the videos. We found that a variety of conspiracy theories
were present within the corpus, ranging from anti-vaccine content to great replacement con-
spiracy narratives, as well as religious and false flag topics. Importantly, while videos varied
in their levels of conspiracism, from some being outwardly conspiratorial to others being more
implicit, they shared common characteristics: all used straightforward logic, assigned high
agency to actors, and invited viewers to “do their own research” on the topic, thus legitimizing
conspiracy narratives. Additionally, several creators were identified as part of the Alternative
Influence Network, an informal network of far-right content creators (Lewis, 2018), poten-
tially facilitating viewers' exposure to extreme content.

RQ2 examined which psychological needs, associated with increased conspiracy belief, were
present in the examined videos. Evidence supported the presence of existential and epistemic
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needs, alongside two distinct social motives: one focused on the outgroup and another centered
on the ingroup, fostering community building and mutual support.

RQ3 analyzed how expressions of motives varied between different conspiracy topics and
between video narratives and comments. While epistemic motives were common across all
video narratives, specific topics emphasized different psychological needs. For example, anti-
vaccine narratives emphasized existential motives around health, while great reset narratives
emphasized outgroup-related motives. These motivational differences were even more pro-
nounced in comment sections, suggesting dynamic interplay between content and audience
engagement.

Interestingly, we observed that psychological needs were not necessarily fulfilled by video
narratives. Indeed, some video narratives further stirred up these needs, for example by high-
lighting additional threats and sustaining a sense of urgency and additional hidden knowledge.
Thus, a cycle is created in which the promise of resolution is perpetually deferred, keeping
viewers invested in ongoing consumption of content (see also Xiao et al., 2021). Previous re-
search has indicated that conspiracy narratives may not be able to fulfill the psychological
needs that encourage engagement with them (e.g., Biddlestone et al., 2025; van Prooijen, 2022).
Additionally, we highlight the role of platform affordances and influencers' motivations in the
lack of fulfillment of motives. That is, both platforms and creators have a vested interest in
keeping viewers engaged with content and therefore may exacerbate the dynamic of stirring up
psychological needs whilst deferring fulfillment of these same needs.

In the following, we examine how conspiracy narratives can function as empty ontological
placeholders (Topinka, 2024) in viewers' quests to fulfill psychological needs and their func-
tion in sensemaking practices. In particular, we focus on the interplay of community interac-
tion, epistemic authorities, and the affordances of social media platforms.

Conspiracy narratives aid sensemaking

Our analysis revealed how conspiracy narratives are involved in both personal and collective
sensemaking processes. We found that video creators integrated frames (such as religious
beliefs), cues (like personal experiences of illness or financial hardship), and context (broader
societal changes). This created narratives that aim to fulfill multiple psychological motives
at once. Further, comment sections formed spaces where users could collectively share and
interpret evidence, validate each other's experiences, and engage in practices that may lead to
community formation. This echoes Kou et al.'s (2017) findings that Reddit users collectively
constructed conspiracy narratives to make sense of the Zika pandemic (Kou et al., 2017).
This collective sensemaking aspect was particularly evident in the way commenters extended
narratives from the videos, often making implicit conspiracies explicit and connecting multiple
conspiracy narratives.

This collective sensemaking process can legitimize violence and serve as a mobilizing force
through transforming individual grievances into shared narratives of injustice. This has been
evident in offline events where collective interpretation of conspiratorial content have played
a role, such as the January 6th Capitol attack or anti-lockdown protests, highlighting the
broader societal implications of these online interactions.

Trust and legitimacy in these conspiracy spaces operate through parallel authority sys-
tems. That is, content creators strategically position themselves as credible guides navigating a
hostile information environment, employing a selective approach to mainstream sources that
reflects motivated reasoning principles—citing Harvard studies or ex-government officials
when these sources support their narrative, while dismissing the same institutions when they
contradict conspiratorial viewpoints (Bartsch et al., 2025). This selective legitimacy creates a
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framework where credibility becomes contingent on alignment with pre-existing beliefs rather
than institutional authority.

YouTube's platform affordances significantly amplify these alternative authority figures.
Recommendation algorithms enhance their visibility and reach, while engagement met-
rics such as likes and threaded comment replies function as implicit credibility signals for
viewers. The development of parasocial relationships further consolidates this epistemic
authority, as viewers cultivate feelings of familiarity and loyalty towards creators, often rec-
ognizing fellow community members across different comment sections. Importantly, this
authority operates bidirectionally: echoing Topinka's (2024) findings, creators frequently
respond to popular comment themes or audience questions in subsequent videos, fostering
a sense of participatory co-production of “truth” that reinforces community investment
while legitimizing the creator's position as a responsive, community-oriented authority
figure.

Conspiracy narratives aid community building

Participation and communal interpretation of information are key aspects of engagement with
conspiracy narratives. Recently, calls have been made to study conspiracy narratives as forms
of “affective investment in community formation” (Birchall & Knight, 2022; Topinka, 2024).
This perspective suggests that the content of the narratives may be secondary to their social
function—creating communities, fostering belonging and cultivating shared identity. For
example, QAnon conspiracy communities have been described as “practical networks for
constructing belief”, where people can iteratively adopt ideological perspectives as part
of an active, communal process of interpreting and assembling information (Birchall &
Knight, 2022).

Our findings emphasize the critical role of needs for community as a key reason for engage-
ment with conspiracy narratives. Comment sections frequently revealed users seeking support
through shared experiences and the collective construction of identities as “truth-seekers” and
“free thinkers”. Many commenters described these spaces as the first environments where
they felt heard and accepted, suggesting that participation in these comment sections may
address unmet needs for belonging and transforming societal alienation into a dual identity—
both as victims of mainstream media censorship and as courageous truth-seekers questioning
accepted narratives (see also Topinka, 2024). While here we cannot make inferences about
whether YouTube comment sections form real communities that fulfill these needs for com-
munity, we nevertheless highlight the prevalence of community-oriented language from both
commenters and video creators.

Our findings echo recent studies of far-right online environments, which have been charac-
terized as positive spaces for individuals seeking belonging (Collins, 2025). That is, rather than
being solely driven by antagonism or grievances, participation in these communities offers
meaningful social connections and emotional validation for users. This sense of belonging
helps explain why extreme and conspiratorial communities may be particularly effective at
attracting and retaining members, even when these groups face significant societal opposition
(see also Marwick & Partin, 2022). Furthermore, the emotional pull of these communities is
particularly concerning given the broader societal context of rising loneliness and social isola-
tion (ONS, 2024). These feelings can leave individuals vulnerable to the allure of conspiratorial
communities, as they offer not only explanations for complex societal issues but also promise
a rare sense of connection and purpose.
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Sensemaking and community on social media platforms

Social media platforms foster a culture of participation, blurring the lines between users
and producers of content (Jenkins et al., 2006). Our analysis reveals how YouTube's specific
affordances shape both collective sensemaking processes and community formation around
conspiracy content.

While some platforms like Reddit allow for relatively non-hierarchical, communal con-
tent creation (Kou et al., 2017), YouTube's structure creates a more transient and hierarchical
form of community centered around individual creators who serve as epistemic authorities.
YouTube's community features are notably weaker than dedicated forums or chat applica-
tions—anyone can comment without persistent identity or group membership, creating a loose
network of drive-by commenters alongside more devoted followers. This creates the appear-
ance and feeling of belonging without potentially fully providing the deep social bonds that
can be found in more tight-knit online communities.

Nevertheless, YouTube's affordances of video sharing, commenting, and algorithmic rec-
ommendation systems facilitate the emergence of influencers and ideological entrepreneurs
who offer explanations and solutions for political and social tensions. These creators build
strong parasocial bonds with their audience through content creation and community engage-
ment (Lewis, 2018; Topinka, 2024). We found that video creators often positioned themselves
as persecuted truth-tellers bravely challenging mainstream narratives. This framing resonated
strongly with the victimhood identity created by viewers, who frequently expressed gratitude
and admiration in comments, portraying creators as martyrs for truth.

Crucially, the parasocial relationships fostered on YouTube often activate community needs
without fully satisfying them. Many creators used common social media influencer strategies,
such as collaborating with other YouTubers and crowdsourcing new content ideas, to expand
their audience while simultaneously highlighting the limitations of YouTube's community fea-
tures (Lewis, 2018; Munger & Phillips, 2022). Creators frequently advertised “stronger,” more
intimate communities on unmoderated alternative platforms, positioning YouTube as merely a
gateway to “real” connection. For instance, we observed creators encouraging viewers to “join
our community” on platforms like Locals or BitChute for “exclusive content that we simply
cannot share here on YouTube.” This dynamic is further reinforced by platform monetization
features that commodify community belonging. YouTube's paid membership tiers, which pro-
vide special badges and exclusive access, create a hierarchy of community participation that
requires financial investment. The promise of deeper community connection becomes a rev-
enue stream, with creators leveraging unfulfilled social needs to drive both platform engage-
ment and migration to alternative spaces.

Contemporary disinformation tactics frequently exploit audiences' desire to verify informa-
tion independently, encouraging participatory practices to create alternative “facts” (Marwick
& Partin, 2022; Tripodi et al., 2024). Our findings revealed how this dynamic manifests on
YouTube, where videos often legitimize skepticism towards official narratives while encour-
aging viewers to “do their own research.” Although these videos may not explicitly present
conspiratorial views, they often serve as entry points to more radical content, as evidenced
by comment sections where users frequently made conspiratorial connections explicit, often
without challenge or correction from creators. Additionally, affordances such as likes and view
counts can function as an implicit endorsement of beliefs, which is important for legitimizing
beliefs (Kruglanski et al., 2022).

The platform's recommendation system further facilitates this progression, as news-style
conspiracy content often aggregates multiple topics, exposing viewers to an increasingly broad
network of conspiracy narratives tied to current events and shared grievances. This further
encourages echo chambers and filter bubbles as conspiracy narratives span multiple topics,
meaning that content remains varied in topic yet centers around similar narrative structures
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and psychological motives. This further aligns with Marwick and Partin's (2022) argument
that social media platforms are uniquely positioned to foster communities of practice prone
to radicalization. The self-reinforcing nature of echo chambers and filter bubbles means that
initial engagement with conspiracy content can quickly escalate, as users find themselves in
increasingly isolated information ecosystems that validate and amplify existing beliefs. Thus,
users who may have only had an initial curiosity may become entrenched in conspiracy com-
munities as they start to go down the (algorithmic) rabbit hole (see also Sutton & Douglas,
2022). In our sample, this was particularly evident in content connected to the Alternative
Influence Network. For example, creators like Russell Brand position themselves not as ulti-
mate authorities but as fellow “truth-seekers,” a strategy that fosters strong parasocial bonds
and reinforces audience engagement (Rothut et al., 2024).

By emphasizing independent verification while simultaneously exploiting unfulfilled com-
munity needs, YouTube creators not only shape individual beliefs but also create economic
and social incentives for deeper engagement with conspiracy ecosystems. Understanding these
dynamics—particularly how platform limitations and monetization structures drive users
towards more extreme spaces—is essential for addressing the broader societal impacts of
platform-driven conspiracy pipelines.

Limitations

While our research offers valuable insights into the psychological needs driving engagement
with conspiracy content, it is important to acknowledge some limitations.

We included comments in the topic model, leading to the creation of topics that were more
representative of community discussion in the comments rather than the videos themselves.
However, this also provided an opportunity to examine the narratives amplified and reshaped
by the community on YouTube. Similarly, our video selection process may have introduced
a bias towards shorter videos, as these were more likely to feature single, focused topics that
could be clearly categorized. Longer videos often contained multiple overlapping narratives
and psychological themes, making them more challenging to analyze within our framework.
This may have resulted in potentially missing important nuances in how conspiracy beliefs are
constructed and develop over extended discourse.

Another limitation is the timing of our digital observation which was conducted during
business hours. This may not fully align with peak hours for YouTube engagement, po-
tentially affecting the algorithm's recommendations and the type of content encountered.
Additionally, our methodology involved visiting YouTube once a day for 1h rather than
multiple shorter visits, which might have influenced the diversity of content captured in
our dataset.

The qualitative analysis was performed by only one coder, due to the digital observation of
the data. We acknowledge that the lack of a second coder and intercoder reliability assessment
diminishes the replicability of the analysis.

Additionally, no demographic data about users and commenters was collected, limiting
the generalizability of our findings about expressions of psychological needs and community
building in conspiracy content on YouTube.

Despite these limitations, our findings provide important theoretical and practical contri-
butions to understanding how conspiracy beliefs develop and proliferate in online spaces. The
combination of computational and qualitative approaches provides a nuanced view on the
interplay between psychological needs and conspiracy-related content and communities while
suggesting several promising directions for future research.
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CONCLUSION

This research validated and extended Douglas et al's model of psychological drivers of
conspiracy belief through analysis of an ecologically valid dataset of YouTube conspiracy
narratives. Our findings demonstrate how conspiracy narratives engage psychological needs:
reducing uncertainty through the strategic presentation of evidence and creation of epistemic
authority, addressing existential grievances through shared personal experiences, identifying
responsible outgroups, and fostering a shared identity of persecuted and courageous “free
thinkers”.

A key contribution of our work is its emphasis on the central role of needs for community
and belonging in driving engagement with conspiracy narratives. The comment sections of
YouTube videos provided spaces where believers could share personal grievances and experi-
ences, often receiving validation and support from co-believers particularly when such support
was absent from friends and family. Our work echoes recent interpretations of alt-tech spaces
as environments that can foster belonging and community (Collins, 2025; Xiao et al., 2021).

Our findings have important implications for understanding how conspiracy beliefs prolif-
erate online. The presence of conspiracy narratives on mainstream platforms like YouTube,
combined with platform affordances that facilitate expressions of community building and
connections to cross-platform networks, creates accessible entry points to conspiracy belief
systems. This is particularly concerning given the frequent promotion of unmoderated, alter-
native platforms, often incentivized by financial models, where more extreme content flour-
ishes. These dynamics suggest that addressing conspiracy beliefs requires understanding not
just their psychological appeals, but also how platform architectures and community dynam-
ics work together to validate and reinforce these beliefs.

ACKNOWLEDGMENTS
The authors would like to thank Desislava Bocheva and Janusz Swierczynski for their
comments on an early draft of the manuscript.

FUNDING INFORMATION

This work was funded by the Engineering and Physical Sciences Research Council (EPSRC
grant ref.: EP/W522090/1) as a PhD studentship to D.W. as an EPSRC iCASE with B.I.D. and
JER.

DATA AVAILABILITY STATEMENT
The data that support the findings of this study are available on request from the corresponding
author. The data are not publicly available due to privacy or ethical restrictions.

TRANSPARENCY STATEMENT

All analysis scripts, data collection code, and analysis outcomes (e.g., LDA topic modeling
results) are available on the OSF: https://osf.io/8wuhv. We have chosen not to publicly share the
raw data due to YouTube's Terms of Service, the University of Bath's ethical guidance for this
project, and privacy concerns, as even anonymized data may still contain identifiable personal
information. This includes video transcripts, comments, and associated metadata. However,
analyzed transcripts and comments will be made available to reviewers upon request. This
study has not been preregistered.

REFERENCES

Abalakina-Paap, M., Stephan, W. G, Craig, T., & Gregory, W. L. (1999). Beliefs in conspiracies. Political Psychology,
20(3), 637-647. https://doi.org/10.1111/0162-895X.00160


https://osf.io/8wuhv
https://doi.org/10.1111/0162-895X.00160

NEEDS IN YouTube CONSPIRACY COMMUNITIES .. 25 of 36
Political Psychology

Allington, D., Buarque, B. L., & Barker Flores, D. (2021). Antisemitic conspiracy fantasy in the age of digital media:
Three ‘conspiracy theorists’ and their YouTube audiences. Language and Literature, 30(1), 78-102. https://doi.
org/10.1177/0963947020971997

Bartsch, A., Neuberger, C., Stark, B., Karnowski, V., Maurer, M., Pentzold, C., Quandt, T., Quiring, O., & Schemer,
C. (2025). Epistemic authority in the digital public sphere. An integrative conceptual framework and research
agenda. Communication Theory, 35(1), 37-50. https://doi.org/10.1093/ct/qtae020

Biddlestone, M., Green, R., Douglas, K. M., Azevedo, F., Sutton, R. M., & Cichocka, A. (2025). Reasons to believe: A
systematic review and meta-analytic synthesis of the motives associated with conspiracy beliefs. Psychological
Bulletin, 151(1), 48—87. https://doi.org/10.1037/bul0000463

Bilewicz, M., Winiewski, M., Kofta, M., & Wojcik, A. (2013). Harmful ideas, the structure and consequences of anti-
semitic beliefs in Poland. Political Psychology, 34(6), 821-839. https://doi.org/10.1111/pops.12024

Birchall, C., & Knight, P. (2022). Do your own research: Conspiracy theories and the Internet. Social Research: An
International Quarterly, 89(3), 579—605. https://doi.org/10.1353/s0r.2022.0049

Brookes, G., & McEnery, T. (2019). The utility of topic modelling for discourse studies: A critical evaluation.
Discourse Studies, 21(1), 3-21. https://doi.org/10.1177/1461445618814032

Brown, O., Smith, L. G. E., Davidson, B. 1., & Ellis, D. A. (2022). The problem with the Internet: An affordance-
based approach for psychological research on networked technologies. Acta Psychologica, 228, 103650. https://
doi.org/10.1016/j.actpsy.2022.103650

Brown, O., Smith, L. G. E., Davidson, B. L., Racek, D., & Joinson, A. (2024). Online signals of extremist mobilization.
Personality and Social Psychology Bulletin, 52, 01461672241266866. https://doi.org/10.1177/01461672241266866

Bruder, M., Haffke, P., Neave, N., Nouripanah, N., & Imhoff, R. (2013). Measuring individual differences in generic
beliefs in conspiracy theories across cultures: Conspiracy mentality questionnaire. Frontiers in Psychology, 4,
225. https://doi.org/10.3389/fpsyg.2013.00225

Bruns, A., Harrington, S., & Hurcombe, E. (2020). ‘Corona? 5G? Or both?”: The dynamics of COVID-19/5G con-
spiracy theories on Facebook. Media International Australia, 177(1), 12-29. https://doi.org/10.1177/1329878X20
946113

Carrasco-Farré, C. (2022). The fingerprints of misinformation: How deceptive content differs from reliable sources
in terms of cognitive effort and appeal to emotions. Humanities and Social Sciences Communications, 9(1),
Article 1. https://doi.org/10.1057/s41599-022-01174-9

Cinelli, M., Etta, G., Avalle, M., Quattrociocchi, A., Di Marco, N., Valensise, C., Galeazzi, A., & Quattrociocchi,
W. (2022). Conspiracy theories and social media platforms. Current Opinion in Psychology, 47, 101407. https://
doi.org/10.1016/j.copsyc.2022.101407

Collins, J. (2025). The gift of gab: A netnographic examination of the community building mechanisms in far-right
online space. Terrorism and Political Violence, 37(3), 349-368. https://doi.org/10.1080/09546553.2023.2296514

Conway, M. (2021). Online extremism and terrorism research ethics: Researcher safety, informed consent, and the
need for tailored guidelines. Terrorism and Political Violence, 33(2), 367-380. https://doi.org/10.1080/09546553.
2021.1880235

Davey, J., & Ebner, J. (2019). The ‘Great Replacement’: The violent consequences of mainstreamed extremism [ Report].
Institute for Strategic Dialogue. https:/www.isdglobal.org/wp-content/uploads/2019/07/The-Great-Repla
cement-The-Violent-Consequences-of-Mainstreamed-Extremism-by-ISD.pdf

Dixon, S. J. (2024, July 10). Biggest social media platforms by users 2024. Statista. https://www.statista.com/statistics/
272014/global-social-networks-ranked-by-number-of-users/

Douglas, K. M. (2021). COVID-19 conspiracy theories. Group Processes & Intergroup Relations, 24(2), 270-275.
https://doi.org/10.1177/1368430220982068

Douglas, K. M., Sutton, R. M., & Cichocka, A. (2017). The psychology of conspiracy theories. Current Directions in
Psychological Science, 26(6), 538-542. https://doi.org/10.1177/0963721417718261

Douglas, K. M., Uscinski, J. E., Sutton, R. M., Cichocka, A., Nefes, T., Ang, C. S., & Deravi, F. (2019). Understanding
conspiracy theories. Political Psychology, 40(S1), 3-35. https://doi.org/10.1111/pops.12568

Finlayson, A. (2022). YouTube and political ideologies: Technology, populism and rhetorical form. Political Studies,
70(1), 62-80. https://doi.org/10.1177/0032321720934630

Franks, B., Bangerter, A., & Bauer, M. W. (2013). Conspiracy theories as quasi-religious mentality: An integrated
account from cognitive science, social representations theory, and frame theory. Frontiers in Psychology, 4, 424.
https://doi.org/10.3389/fpsyg.2013.00424

Godwin, E., Davidson, B. 1., Hill, T., & Joinson, A. (2025). Internet memes as stabilizers of conspiracy culture: A
cognitive anthropological analysis. Social Media + Society, 11(1), 20563051241306421. https://doi.org/10.1177/
20563051241306421

Heyn, L., & Whittaker, J. (2025). Drilling a Telegram-YouTube Pipeline: Cross-platform affordances of German
anti-government extremist networks. Studies in Conflict & Terrorism, 1-28. https://doi.org/10.1080/1057610X.
2025.2595842

Imhoff, R., & Bruder, M. (2014). Speaking (un-)truth to power: Conspiracy mentality as a generalised political atti-
tude. European Journal of Personality, 28(1), 25-43. https://doi.org/10.1002/per.1930


https://doi.org/10.1177/0963947020971997
https://doi.org/10.1177/0963947020971997
https://doi.org/10.1093/ct/qtae020
https://doi.org/10.1037/bul0000463
https://doi.org/10.1111/pops.12024
https://doi.org/10.1353/sor.2022.0049
https://doi.org/10.1177/1461445618814032
https://doi.org/10.1016/j.actpsy.2022.103650
https://doi.org/10.1016/j.actpsy.2022.103650
https://doi.org/10.1177/01461672241266866
https://doi.org/10.3389/fpsyg.2013.00225
https://doi.org/10.1177/1329878X20946113
https://doi.org/10.1177/1329878X20946113
https://doi.org/10.1057/s41599-022-01174-9
https://doi.org/10.1016/j.copsyc.2022.101407
https://doi.org/10.1016/j.copsyc.2022.101407
https://doi.org/10.1080/09546553.2023.2296514
https://doi.org/10.1080/09546553.2021.1880235
https://doi.org/10.1080/09546553.2021.1880235
https://www.isdglobal.org/wp-content/uploads/2019/07/The-Great-Replacement-The-Violent-Consequences-of-Mainstreamed-Extremism-by-ISD.pdf
https://www.isdglobal.org/wp-content/uploads/2019/07/The-Great-Replacement-The-Violent-Consequences-of-Mainstreamed-Extremism-by-ISD.pdf
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://doi.org/10.1177/1368430220982068
https://doi.org/10.1177/0963721417718261
https://doi.org/10.1111/pops.12568
https://doi.org/10.1177/0032321720934630
https://doi.org/10.3389/fpsyg.2013.00424
https://doi.org/10.1177/20563051241306421
https://doi.org/10.1177/20563051241306421
https://doi.org/10.1080/1057610X.2025.2595842
https://doi.org/10.1080/1057610X.2025.2595842
https://doi.org/10.1002/per.1930

26 of 36 .. WISCHERATH ET AL.
Political Psychology

Imhoff, R., Dieterle, L., & Lamberty, P. (2021). Resolving the puzzle of conspiracy worldview and political ac-
tivism: Belief in secret plots decreases normative but increases nonnormative political engagement. Social
Psychological and Personality Science, 12(1), 71-79. https://doi.org/10.1177/1948550619896491

Inwood, O., & Zappavigna, M. (2023). Conspiracy theories and white supremacy on YouTube: Exploring affiliation
and legitimation strategies in YouTube comments. Social Media + Society, 9(1), 20563051221150410. https://doi.
org/10.1177/20563051221150410

Jasser, G., & Wankmiiller, A. (2020). Alt-Right, Alt-Tech, Alt-Internet? Rechte Online Plattformen und ihre
Funktion. Forschungsjournal Soziale Bewegungen, 33(2), 506-512.

Jenkins, H., Clinton, K., Purushotma, R., Robison, A. J., & Weigel, M. (2006). Confronting the Challenges of
Participatory Culture: Media Education for the 21st Century [White paper]. MacArthur Foundation. https://
www.macfound.org/media/article_pdfs/jenkins_white_paper.pdf

Jolley, D., & Douglas, K. M. (2017). Prevention is better than cure: Addressing anti-vaccine conspiracy theories:
JOLLEY and DOUGLAS. Journal of Applied Social Psychology, 47(8), 459—-469. https://doi.org/10.1111/jasp.
12453

Jolley, D., Meleady, R., & Douglas, K. M. (2020). Exposure to intergroup conspiracy theories promotes prejudice
which spreads across groups. British Journal of Psychology, 111(1), 17-35. https://doi.org/10.1111/bjop.12385

Kou, Y., Gui, X., Chen, Y., & Pine, K. (2017). Conspiracy talk on social media: Collective sensemaking during a
public health crisis. Proceedings of the ACM on Human-Computer Interaction, (CSCW), 1-21. https://doi.org/
10.1145/3134696

Kruglanski, A. W. (2014). The psychology of closed mindedness. Psychology Press.

Kruglanski, A. W., Molinario, E., Ellenberg, M., & Di Cicco, G. (2022). Terrorism and conspiracy theories: A view
from the 3N model of radicalization. Current Opinion in Psychology, 47, 101396. https://doi.org/10.1016/j.copsyc.
2022.101396

Kruglanski, A. W., Raviv, A., Bar-Tal, D., Raviv, A., Sharvit, K., Ellis, S., Bar, R., Pierro, A., & Mannetti, L. (2005).
Says who?: Epistemic authority effects in social judgment. In Advances in experimental social psychology (Vol.
37, pp. 345-392). Elsevier Academic Press. https://doi.org/10.1016/S0065-2601(05)37006-7

Leman, P. J., & Cinnirella, M. (2013). Beliefs in conspiracy theories and the need for cognitive closure. Frontiers in
Psychology, 4, 378. https://doi.org/10.3389/fpsyg.2013.00378

Lewandowsky, S., Oberauer, K., & Gignac, G. E. (2013). NASA faked the moon landing—Therefore, (climate) sci-
ence is a hoax: An anatomy of the motivated rejection of science. Psychological Science, 24(5), 622—633. https://
doi.org/10.1177/0956797612457686

Lewis, R. (2018). Alternative influence: Broadcasting the reactionary right on YouTube [Report]. Data & Society
Research Institute. https://apo.org.au/node/193281

Mao, J.-Y., van Prooijen, J.-W., & Van Lange, P. A. M. (2024). Conspiracy theories: Groups, ideology, and status as
three distinct bases for expressionsinsociety. Current Directionsin Psychological Science, 33,09637214241280742.
https://doi.org/10.1177/09637214241280742

Marchlewska, M., Cichocka, A., & Kossowska, M. (2018). Addicted to answers: Need for cognitive closure and
the endorsement of conspiracy beliefs: Need for cognitive closure and conspiracy beliefs. European Journal of
Social Psychology, 48(2), 109—117. https://doi.org/10.1002/ejsp.2308

Marques, M. D., Hill, S. R., Clarke, E. J. R., Williams, M. N., Ling, M., Kerr, J. R., Douglas, K. M., Cichocka, A.,
& Sibley, C. G. (2022). Democracy and belief in conspiracy theories in New Zealand. Australian Journal of
Political Science, 57(3), 264-279. https://doi.org/10.1080/10361146.2022.2122773

Marwick, A. E., & Partin, W. C. (2022). Constructing alternative facts: Populist expertise and the QAnon conspiracy.
New Media & Society, 26, 14614448221090201. https://doi.org/10.1177/14614448221090201

Mills, K. A. (2018). What are the threats and potentials of big data for qualitative research? Qualitative Research,
18(6), 591-603. https://doi.org/10.1177/1468794117743465

Moral, P. (2024). A tale of heroes and villains: Russia's strategic narratives on Twitter during the COVID-19 pan-
demic. Journal of Information Technology & Politics, 21(2), 146—165. https://doi.org/10.1080/19331681.2023.
2182862

Munden, H. P., & Morrison, J. (2024). “We had a lot of fun”: Psychological rewards of white supremacy group mem-
bership. Political Psychology, 46(2), 365-381. https://doi.org/10.1111/pops.13006

Munger, K., & Phillips, J. (2022). Right-wing YouTube: A supply and demand perspective. The International Journal
of PresslPolitics, 27(1), 186-219. https://doi.org/10.1177/1940161220964767

Newheiser, A.-K., Farias, M., & Tausch, N. (2011). The functional nature of conspiracy beliefs: Examining the un-
derpinnings of belief in the Da Vinci code conspiracy. Personality and Individual Differences, 51(8), 1007-1011.
https://doi.org/10.1016/j.paid.2011.08.011

Office for National Statistics. (2024). Public opinions and social trends, Great Britain: Personal well-being and loneli-
ness— Office for National Statistics [Dataset]. https://www.ons.gov.uk/peoplepopulationandcommunity/wellb
eing/datasets/publicopinionsandsocialtrendsgreatbritainpersonalwellbeingandloneliness

Oliver, J. E., & Wood, T. J. (2014). Conspiracy theories and the paranoid style(s) of mass opinion. American Journal
of Political Science, 58(4), 952-966. https://doi.org/10.1111/ajps.12084


https://doi.org/10.1177/1948550619896491
https://doi.org/10.1177/20563051221150410
https://doi.org/10.1177/20563051221150410
https://www.macfound.org/media/article_pdfs/jenkins_white_paper.pdf
https://www.macfound.org/media/article_pdfs/jenkins_white_paper.pdf
https://doi.org/10.1111/jasp.12453
https://doi.org/10.1111/jasp.12453
https://doi.org/10.1111/bjop.12385
https://doi.org/10.1145/3134696
https://doi.org/10.1145/3134696
https://doi.org/10.1016/j.copsyc.2022.101396
https://doi.org/10.1016/j.copsyc.2022.101396
https://doi.org/10.1016/S0065-2601(05)37006-7
https://doi.org/10.3389/fpsyg.2013.00378
https://doi.org/10.1177/0956797612457686
https://doi.org/10.1177/0956797612457686
https://apo.org.au/node/193281
https://doi.org/10.1177/09637214241280742
https://doi.org/10.1002/ejsp.2308
https://doi.org/10.1080/10361146.2022.2122773
https://doi.org/10.1177/14614448221090201
https://doi.org/10.1177/1468794117743465
https://doi.org/10.1080/19331681.2023.2182862
https://doi.org/10.1080/19331681.2023.2182862
https://doi.org/10.1111/pops.13006
https://doi.org/10.1177/1940161220964767
https://doi.org/10.1016/j.paid.2011.08.011
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/datasets/publicopinionsandsocialtrendsgreatbritainpersonalwellbeingandloneliness
https://www.ons.gov.uk/peoplepopulationandcommunity/wellbeing/datasets/publicopinionsandsocialtrendsgreatbritainpersonalwellbeingandloneliness
https://doi.org/10.1111/ajps.12084

NEEDS IN YouTube CONSPIRACY COMMUNITIES .. 27 of 36
Political Psychology

Pennycook, G., Bear, A., Collins, E. T., & Rand, D. G. (2020). The implied truth effect: Attaching warnings to a sub-
set of fake news headlines increases perceived accuracy of headlines without warnings. Management Science,
66(11), 4944—4957. https://doi.org/10.1287/mnsc.2019.3478

pytube. (2023). Pytube v15 [Computer software]. Retrieved https://pytube.io/en/latest/

RAN. (2021). The impact of conspiracy narratives on violent RWE and LWE narratives (p. 6) [Conclusion paper].
Radicalisation Awareness Network. https://home-affairs.ec.europa.cu/networks/radicalisation-awareness-netwo
rk-ran/publications/ran-cn-impact-conspiracy-narratives-violent-rwe-and-lwe-narratives-online-meeting-24-
25-november_en

Réder, M., Both, A., & Hinneburg, A. (2015). Exploring the space of topic coherence measures. In Proceedings of the
Eighth ACM International Conference on Web Search and Data Mining (WSDM '15) (pp. 399-408). Association
for Computing Machinery. https://doi.org/10.1145/2684822.2685324

Rogers, R. (2020). Deplatforming: Following extreme Internet celebrities to telegram and alternative social media.
European Journal of Communication, 35(3), 213-229. https://doi.org/10.1177/0267323120922066

Rose, S. (2022, June 8). A deadly ideology: How the ‘great replacement theory’ went mainstream. The Guardian.
https://www.theguardian.com/world/2022/jun/08/a-deadly-ideology-how-the-great-replacement-theory-went-
mainstream

Rothut, S., Schulze, H., Hohner, J., & Rieger, D. (2024). Ambassadors of ideology: A conceptualization and compu-
tational investigation of far-right influencers, their networking structures, and communication practices. New
Media & Society, 26(12), 7120-7147. https://doi.org/10.1177/14614448231164409

Russo, R., Blikstein, P., & Literat, 1. (2024). Twisted knowledge construction on X/Twitter: An analysis of construc-
tivist sensemaking on social media leading to political radicalization. Information and Learning Science, 125(9),
693-719. https://doi.org/10.1108/ILS-12-2023-0210

Santos, A. P. (2025, February 26). ‘Remigration How a word threatens to change migration views in Germany.
InfoMigrants. https://www.infomigrants.net/en/post/63039/remigration-how-a-word-threatens-to-change-migra
tion-views-in-germanys

Sapountzis, A., & Condor, S. (2013). Conspiracy accounts as intergroup theories: Challenging dominant understand-
ings of social power and political legitimacy. Political Psychology, 34(5), 731-752. https://doi.org/10.1111/pops.
12015

Selivanov, D., Bickel, M., & Wang, Q. (2016). text2vec: Modern text mining framework for R (Version 0.6.4)
[Computer software]. Comprehensive R Archive Network (CRAN). https://CRAN.R-project.org/package=
text2vec

Sunstein, C. R., & Vermeule, A. (2009). Conspiracy theories: Causes and cures*. Journal of Political Philosophy, 17(2),
202-227. https://doi.org/10.1111/.1467-9760.2008.00325.x

Sutton, R. M., & Douglas, K. M. (2022). Rabbit Hole Syndrome: Inadvertent, accelerating, and entrenched com-
mitment to conspiracy beliefs. Current Opinion in Psychology, 48, 101462. https://doi.org/10.1016/j.copsyc.2022.
101462

Tang, L., Fujimoto, K., Amith, M. T., Cunningham, R., Costantini, R. A., York, F., Xiong, G., Boom, J. A., & Tao,
C. (2021). “Down the rabbit hole” of vaccine misinformation on YouTube: Network exposure study. Journal of
Medical Internet Research, 23(1), €23262. https://doi.org/10.2196/23262

Tetlock, P. E. (2002). Social functionalist frameworks for judgment and choice: Intuitive politicians, theologians, and
prosecutors. Psychological Review, 109, 451-471. https://doi.org/10.1037/0033-295X.109.3.451

Thompson, J. (2022). A guide to abductive thematic analysis. The Qualitative Report, 27(5), 1431-1446. https://doi.
org/10.46743/2160-3715/2022.5340

Topinka, R. (2024). ‘Conspiracy theories should be called spoiler alerts’ Conspiracy, coronavirus and affective com-
munity on Russell Brand's YouTube comment section. New Media & Society, 27, 14614448241237489. https://doi.
org/10.1177/14614448241237489

Tripodi, F. B., Garcia, L. C., & Marwick, A. E. (2024). ‘Do your own research” Affordance activation and disinfor-
mation spread. Information, Communication & Society, 27(6), 1212—1228. https://doi.org/10.1080/1369118X.2023.
2245869

Uscinski, J., Enders, A. M., Klofstad, C., & Stoler, J. (2022). Cause and effect: On the antecedents and consequences
of conspiracy theory beliefs. Current Opinion in Psychology, 47, 101364. https://doi.org/10.1016/j.copsyc.2022.
101364

Uscinski, J. E., Klofstad, C., & Atkinson, M. D. (2016). What drives conspiratorial beliefs? The role of informational
cues and predispositions. Political Research Quarterly, 69(1), 57-71.

van Prooijen, J.-W. (2011). Suspicions of injustice: The sense-making function of belief in conspiracy theories. In E.
Kals & J. Maes (Eds.), Justice and conflicts (pp. 121-132). Springer Berlin Heidelberg. https://doi.org/10.1007/
978-3-642-19035-3_7

van Prooijen, J.-W. (2020). An existential threat model of conspiracy theories. European Psychologist, 25(1), 16-25.
https://doi.org/10.1027/1016-9040/a000381

van Prooijen, J.-W. (2022). Psychological benefits of believing conspiracy theories. Current Opinion in Psychology, 47,
101352. https://doi.org/10.1016/j.copsyc.2022.101352


https://doi.org/10.1287/mnsc.2019.3478
https://pytube.io/en/latest/
https://home-affairs.ec.europa.eu/networks/radicalisation-awareness-network-ran/publications/ran-cn-impact-conspiracy-narratives-violent-rwe-and-lwe-narratives-online-meeting-24-25-november_en
https://home-affairs.ec.europa.eu/networks/radicalisation-awareness-network-ran/publications/ran-cn-impact-conspiracy-narratives-violent-rwe-and-lwe-narratives-online-meeting-24-25-november_en
https://home-affairs.ec.europa.eu/networks/radicalisation-awareness-network-ran/publications/ran-cn-impact-conspiracy-narratives-violent-rwe-and-lwe-narratives-online-meeting-24-25-november_en
https://doi.org/10.1145/2684822.2685324
https://doi.org/10.1177/0267323120922066
https://www.theguardian.com/world/2022/jun/08/a-deadly-ideology-how-the-great-replacement-theory-went-mainstream
https://www.theguardian.com/world/2022/jun/08/a-deadly-ideology-how-the-great-replacement-theory-went-mainstream
https://doi.org/10.1177/14614448231164409
https://doi.org/10.1108/ILS-12-2023-0210
https://www.infomigrants.net/en/post/63039/remigration-how-a-word-threatens-to-change-migration-views-in-germanys
https://www.infomigrants.net/en/post/63039/remigration-how-a-word-threatens-to-change-migration-views-in-germanys
https://doi.org/10.1111/pops.12015
https://doi.org/10.1111/pops.12015
https://cran.r-project.org/package=text2vec
https://cran.r-project.org/package=text2vec
https://doi.org/10.1111/j.1467-9760.2008.00325.x
https://doi.org/10.1016/j.copsyc.2022.101462
https://doi.org/10.1016/j.copsyc.2022.101462
https://doi.org/10.2196/23262
https://doi.org/10.1037/0033-295X.109.3.451
https://doi.org/10.46743/2160-3715/2022.5340
https://doi.org/10.46743/2160-3715/2022.5340
https://doi.org/10.1177/14614448241237489
https://doi.org/10.1177/14614448241237489
https://doi.org/10.1080/1369118X.2023.2245869
https://doi.org/10.1080/1369118X.2023.2245869
https://doi.org/10.1016/j.copsyc.2022.101364
https://doi.org/10.1016/j.copsyc.2022.101364
https://doi.org/10.1007/978-3-642-19035-3_7
https://doi.org/10.1007/978-3-642-19035-3_7
https://doi.org/10.1027/1016-9040/a000381
https://doi.org/10.1016/j.copsyc.2022.101352

2ol 7] WISCHERATH )
Political Psychology BT AL

van Prooijen, J.-W., & Acker, M. (2015). The influence of control on belief in conspiracy theories: Conceptual and
applied extensions. Applied Cognitive Psychology, 29(5), 753-761. https://doi.org/10.1002/acp.3161

van Prooijen, J.-W., & Jostmann, N. B. (2013). Belief in conspiracy theories: The influence of uncertainty and per-
ceived morality. European Journal of Social Psychology, 43(1), 109—-115. https://doi.org/10.1002/ejsp.1922

Waldek, L., Droogan, J., & Ballsun-Stanton, B. (2021). Online far right extremist and conspiratorial narratives during
the COVID-19 pandemic [Report]. Government report for Department of Communities and Justice, NSW.
https://doi.org/10.5281/zenodo.5732611

Weick, K. E. (1995). Sensemaking in organizations. Sage.

Whittaker, J., Looney, S., Reed, A., & Votta, F. (2021). Recommender systems and the amplification of extremist
content. Internet Policy Review, 10(2), 1-29. https://doi.org/10.14763/2021.2.1565

Xiao, S., Cheshire, C., & Bruckman, A. (2021). Sensemaking and the chemtrail conspiracy on the Internet: Insights
from believers and ex-believers. Proceedings of the ACM on Human-Computer Interaction, 5(CSCW?2), 1-28.
https://doi.org/10.1145/3479598

How to cite this article: Wischerath, D., Piwek, L., Roscoe, J. F., & Davidson, B. 1. (2026).
“Good job reporting this!”: Examining psychological needs and community building in
YouTube conspiracy narratives. Political Psychology, 47, €70137. https://doi.org/10.1111/
pops.70137



https://doi.org/10.1002/acp.3161
https://doi.org/10.1002/ejsp.1922
https://doi.org/10.5281/zenodo.5732611
https://doi.org/10.14763/2021.2.1565
https://doi.org/10.1145/3479598
https://doi.org/10.1111/pops.70137
https://doi.org/10.1111/pops.70137

Political Psychology

NEEDS IN YouTube CONSPIRACY COMMUNITIES

(sanunuo))

qelay) pey 1easu [ pe[s wy] ing
‘ys1j[os punos 03 uedw J,uop [ ‘ueidoisAp pue A1e0S 0S [[€ ST SIY) pue pagewep uddq daey 9[doog
QU SIMJLIIA] 1 JNPL UR W] JBY) MON "9ININJ 3] INOQR PIIIOX SBM | PIY B SBM | USYA\

jjuoNo® OUu A[9IN[OSqR PUR Y[B) YINW 0S /(1Y) e[J pa1a3ny

91} 935 QUO OU PIP ‘S]03IIS INO J[BM 0 PIMO[[E ‘WAY) YIIM uowom ou ‘A[[eSo[[1 ‘A13unoos o
I9JUQ AW AY)I[eAY I ‘TUNOA JO SPUBSNOY) ‘PaARIINQ A[191IN Ud9q daeY d[doad ysnrig oyl ‘op
‘1 aa01d 01 Apnis € 10§ sadoy 01977 ‘uordrdsns urdjoid ay1ds 18 SUINOO] UO 1931109 9/, ]

sypedoydAsd £q uea st joue[d oyy az1[eal nok udym Surkirom A[[ear A[jenjoe s;1|
"JI[2q puoAaq pakeI1aq uaaq AABY A "SUBIW ANV
KQ SOAJISINO PUIJIP ST OP UBD dM [ “JUWUIdA0S ou ‘Arerdrpnf ou ‘0o110d oN "GNOTV 918 9O

youn| pue

1SBJLIQ U9IMIAQ dFuLYD dInjeIodwal 9Y) uLY) SSIJ SI SN JO ISOW 10J YIIYM S9I39P /] pPUB U0
£q 21oymAI12A9 a1njeradwal 2y pagueyd sey yireq ay) Jo 1red asnoyuaaid ay) ur 1o op p[nom
103enbo o) 38 $90139p /[ | [[B INq IRy} SUIUTWLIAP pue sapnine| y3Iy e 19331q yonw Juniod
1 UO Paseq SB[, "PUd dY) §,)1 ‘s22139p 7/ | dn $008 arnjerodwd) urow [BqO[3 J1 SUIAes 91,49y
“djoy 03 Su1£1) $9010A ) JO AI[IQIPAIO PUL JWN[OA O] SUIYSIUIWIP PUL UOIU)IE

INO Paau A[[BaI JBy) SBOIE 9U) WO SUroeIsIp A[uo s1 sq Surppad L1snpur ue s,919Y) 18y}

10BJ 9y} puk 93UBYD 9JBWI[D JO BIPI AY] WOIJ JOUNSIP SUBWINY £Q PISNEI SISLIO [BIUIWIUOIIAUD
dABY O JeY) plIom o) Jo syred are o1oy) Jey) SI [BIpIO SIY) noqe Jred 1s1om oyl JuIyl |

sn 103 odoy 2q 131w 2193 Uy} ‘Afrenitads
SOAI[ 1197} 1B Y0O[ 0} urdaq pue ‘Suryeads A[jenjuids ‘yey) dn oyem o3 urdaq ojdoad ysnouod J1

SSQUI[OUO[ PUB ‘WIOPIIJ
‘ssousso[3uruLBIW
“Y3eop SB yONs SUIOIUO0D
grewnyn ym Surdders
JO sdATjRIIRU JOpROIg

Ayoyine jo suonisod
ur asoy) A[reroadsa
‘s1030 £q pakejdumop
10 passrwsip Suraq st
dnoi3 10 [enprarpur
ay1 £q payynuapt

YSLI IO Io3uep ©

Jey) uondoorad oy |,

SJUAAD

[©13100s 10 9J1] [rUOSIad
Ul [01JU0D JO YOR] 19AO
ssousso[d[oy urssardxg

s1o3uep

uoppIy [eal,, Wwolj
SUOIIORIISIP S S1BAIY)
weansurew Suruerjoy

sIeQj

9A1199[[0o SurSensse
y3noiy) A391xue
donpair 03 sydwany

KJ9IXUR [BIJUISIXH

A[Snor1as uaye)

JOU JBAIT[) PAATIIIDJ
—ssousso[romod

Jo s3urpeag

ssousso[romod
JO s3uIe9q

BIPOW WIBAT)SUTEU
Ul PAIAIUNOJUD
1201y} SUIZIWIUTIA
—Jo1nuod

119X3 0} PAAN

sIe9)
Suigenssy—Jo1juod
119Xd 0] PIIN.

SOAT)OW [BIJUSISIXH

SOAT)OW [BIJUSISIXH

SOATJOU [RIJUISIXT

SOAIJOUI [BIJUISIX

SOAT)OW [BNUSISIXH

sdjonb spdwexy

uondisa(q

po)

AANOIN

SATAINVXH HLIM YIOMANVIA ONIAOD AALLVLITVNO

V XIANAdd YV



-
<
&
o
=~
<
&
3]
o
O
2
=

Political Psychology

JA0] PURB 08I "PIAR( YI1om poo3 Y3 dn dosy “Inoqe A110m 01 SuIyjou dARY

I ‘ssed [ uoym ow Sjreme SIy) J "9JI[ 9[0YMm AW U PAINSSE OS [9) JOAU P,] "OUI 0 XU Jes [oLIqeD)
[o8uy oY) pue JLIIdS WOI] SAUO POAO] AW ‘SUAI[R MBS | JBY) A[[BIIISBIP OS PAId)[ UOTIBIQIA

AW ‘JUI[OIA OS SBM WIISAS SNOAIIU [RIJUD AW 0] J20ys Y} ‘Furssed s19)s1s AW SUIMO[[O]
“*rourooRA Y} Suraey 19)je pado[oaop pey ays I1odued JO I8A JSe|

Q1B PAIP JJIM SIY "G AUO sem 9H " "ssausso[odoy  "A191XUR"*"PLIIP JO ASUIS B WOIJ PAIdJJNs
9 y1eap paure[dxoun 194 pue UIPPNS SIY A10Jq° " "SAUIIIBA PIAOD) A [[B PIAIDIAI PRY UOS AN
K1091) Aoraidsuod

® 10U ST 12521 J8AIT Y I, "SANI[IQRI] dW093q A3 ], (2IOWAUR YI0M 10] PApaau juare oym djdoad
0} suaddey jey Ay "souIyORW ) JO [0IJUOD UL AT A1) 0S sAA[eswaY) uonisod 0} juem 1omod ur
91dodd ‘uonewoIne 0} ONp 939]0sq0 FUIdq J0qe] UBWNY INOQE SI SIY ], "AoUOW IN0qe LUSI SIY T,
“ul Jorq $903 Uy} oul[ SUIYSIJ Y} PuL AQUOW AIOW UBO[ 0 PI2U Y] PIeIdudT a1,401)

199p 2y} pue [edrourid oy} [[€ Pue 1s919)UI Y] [[& Jorq ABd 0] UOIIB[NOIIO UI AQUOW YInoud
10U §,0197) INQ ‘Sa$SAUISNQ JIAY) 9S0] 01 Fu103 I,AY] ‘SoWOY 119y} 3s0[ 0) 3ur03 18 9[dodg

{OWILIO B ST OUOAUR UO 31 3U1010, juostod oy} 3193 0} padI0) 9q PINOYS dUO ON

"PITYD B JO YI[BOY O UdM]2q 9SO0YD 0] SBY AYS 2IdyMm uonenyis € ur ind aq pnod uewom
100d SI7 T, "paz1os 3urdq s39sse Jo parel 3uroq Joy ur ojeurwnd pinos suruaddey jey) juaadrd
03 Joyjou siy £q sydwdyie Aue ‘pajeurddLA 9q pinoys WoJ, Jey) SI9PIo A[9JeWIIN 1IN0 3y} JT

& ONILHOIA TILLS LNg  paddins £usip ‘syjousq Surwred ‘o5es)iow

Aw Aed 1up[nods se 1918w uo asnoy  qel ay) Sursnjor 10§ AJ9IXUR [BIIPIW WO SULIdJNS

SBM [ P[0} pue }s1109Y) AovIIdsuod & pa[aqe T “([[13S) QW PaumosIp pep pue wnuw ‘qol Aw 150
‘Suruoddey s,yeym Surkuop [[1Is Jou sys 9doy [ *JNO oW FUINLAIJ Sem

31 1Inq yoeq da)s B uaye) 9ARY PINOYS | oW 0} syeads 193u0[ ou days pue ,upIp | Inq dojs 0} dw
PIO1 2US "UOIJBWLIOJUI [BUONIPPE 1Y JUAS | UM AISU® A[[B2I J0T PUSLIJ OUO AUI INQ SINU SBM

1 3y3noyl A1 [, ‘youn| je SPUSLIj ¢ AW 0} J1 peaI [ puk dn juom BUUIUER AJA ‘05® SIBIA JO J0[R
[T BPUasy SN’ Y} Peal ] Udym SIY} JnOqe I3y SUI[[d) SBM | 9SNBIIQ PUILIJ SWNFUO[ B 1SO] |
UOTIBZI[TAID UIDISIAN AU} UT sdw)

SuruayIep A[[eal s 1 ‘Kem 1910 A19A3 noqe isnf pue A[jeinin) K[e100s ‘A[[LOIWou0dd ‘A[jeiow
UryIm woly urpodwr 21,94 “9PIdINS MO[S SUNIIWWOD AJ[BAT ST JUIY) | ‘MOU JYSLI BILIdW Y
‘3uISSAIZIP 918 oM 108 JO Jurod ur A[[enjoe uaym

A3o[0uyo9] pue 28pajmouy ul 1or1adns d1ouw SUIW099q pue ABP AI19Ad 19139q SU1193 218 9M Inq
‘£12100s 2ATITWILId 210U B WOIJ dWO0D ABY dM PUB ABP [[JB2 191)9q SUNI23 218 oM TR} JUIY] A

souo

paao] jo ajdurexa 10§
“Ureap YIm soouarrodxd
jsed 10 Jua1IN)

s9[38n1)s [eIOURULY
1M saouarradxa
jsed 10 Jua1IN)

So1119q1] pu®

SJYSLI [eNpPIAIPUI UO
SUOIOLIISAT PoAIodIad
puUNoIE SAOUBAIIT
pue sooudrradxyg

sjorjoq KoeIrdsuoo
0] 9Np UOI109[d1 [L100S
JO SJUNOJO. [BUOSId]

sonfea

[euonIper) Jo ssoj

puUR QUI[OIP [BINI[ND
/1B100s PaA1ddIad Jnoqe
uI90u09 Jurssardxg

y1eog—soouarradxo
9SIOAPY

sannoJIp
[eroueur{
—s90udr1adxd
ISIAAPY

SuIOpa9ly

[euosiad uo syoeYy
—s90udr1adxd
ISIAAPY

SJlRq

0] 9Np WISIOBIISQ
—s90udr1adxd
ISIAPY

d3ueyd
[B19100§—A)aIXUR
[BNUR)SIXT

SOATIOUI [RIIUA)SIXF

SOAT)OW [RIJUSISIXH

SOAT)OW [RIJUSISIXH

SOAT)OW [RIJUSISIXH

SOATJOU [BIJUISIXT

sajonb spdwexyy

uondrsaq

apo)

AADO

(penunuo))

V XIANAddV



Political Psychology

NEEDS IN YouTube CONSPIRACY COMMUNITIES

(sanunuo))

jiporeindruew Os seM SIY T [JUAD UBMS JOR[q B [ON SBM SIY) ABM OU ST 910U} []/6 10V

03® SIBIA / $9210J 991[0d 3SOY) JO INO dWOI SKBM[B dARY [JIM NOA 910q J,U0M T JBY[)

sSury) oSuen)s K19A ‘AI0A ‘KI9A "901]0d SPUB[PIIA ISOAN ‘@I1[0J SPUB[PIJAl PUB 01[0d IIYSNIOX
JSOA\ ‘PUB[I0OS 9O1[0] SSAUNIBP JO 118 ) Uddq SABM[B dARY JBY) §9010] 901]0d 231Y} T8 1Y |,

oSew UMO I19Y] UT J1 9 BWAI PUL SILINJUID
10J U99q S)1 1BYM A[[BOISBQ WOI] ABME 11 9)B) 0] JUBM AJY ] "P[IOM 1]} 1951 0) JueM Ad1 [
iqInI) oY) nOA 9AIZ I9AJU [[IM AJY) peQ OS S|

punoigyoeq

uoneidiu e yym didoad £q uni Ajaamus 3sowrfe st yorym Jem Jued v ur pajin3uo s1 A13un0d

9L "UOpuoT JO 1By} saw} ()¢ A[YSNOI SI 90U[OIA UNLD) "W]OYII0I§ UI }sYTIY Puodas oy}

21,401 MON] "odoIng Ul QWILID UNSF JO S[OAI] }SIMO] [} JO dUO PBY UIPIMG ‘0T 9pBIIP B UBY [,
“TeM JB9[oNU

© 18]S 0] WIY osneo [[Im sAes urng JIuipe|A eyl ssury) Sutop dooy O LV N JI A[[eroadse ‘mou
JeM TBO[ONU B 9q },UBD 919U UBIW J,USOOP I ‘010J0q JBM TBO[ONU B UdIQ J,USLY AI0Y) 9sNLIIQ Isnf

ysnous oq [[Im

Jey) pue ‘9jey dn 11s 0) paseurw noA Jey) A[OYI] SBM 1 JUIY) JYIIW ). Y} WOIJ dUOIWOS
Jey) [eoLIIES SUIdq 91,n0A pue Auunj Surdq 21,004 pue dn puels Surop 91,004 18y} 2q ySrw
JUQJUI INOK OS ‘POpUIUI UBY] IoYIet A[YI] Sem paney dn Surrins jey) aao1d 01 oABY AJUO NOX
“JX0U 9100s 1IPAId [B100§ "uostid [B)SIp 9y} 10J s1eg

Keme s9[Iurg(] "Jem Jeo[onN ISeoo 110y} Jjo JySLI pIedoeq ,sa1eig pejrun ayl ur jysur Suris
youne[ 0) ApeaI ‘sjuo) 9soy) Iopun SuIpiy A[jenioe are suodeom dATIONIISIP JSOUI §,PlIOM O T

’mwmwov_oozomv pauued s1y}

PUIYq [IAD 3} [BIAJI [[IM POD) Ae1d ['*'19)39q SuI[o9) A[[eury o1e om Surrds styy sl ordoad
JO 10] B punoIe J0U 218 oM puy 298[d [BINI AI9A B UI 9AI[ 9M™""N[J T[NFI QN SBM SIY} "0Z0T
9)e[ 90UIS [[oM 133 03 SuNYSIJ Usaq 9ABY 9M PUB PaIN) [loq sn opew July) siy) "Asnq doay pue
UopIe3 PUR JY[BM [[JOQ dM' ISIOIAXA [10q oM *sjudwd[ddns 19410 pue ourZ pue (J UIWeIIA 98]
pUB dIBME JIR [[JOQ 9M" P[0 1BIA G/ AYI[LIY AJOA B W] PUB UBW P[0 1BIK ()G AYI[BIY AIJA © ST Y|
*+*s391 ur sworqoid aaIou pue Aydorie pey Wk }J9] SUOS AW pue [[oWSs JO 9oUIS AW pue Irey Jo
10[ © 150] T (qefl ou) **pPrao)) 103 y1oq [ pue uos Aw - -90udr1adxd umo Aw noA [[93 03 Su1o3 jsnf w, |
‘Apoq ay) uo sey uonerpelr pasind Lousnbairy Y31y 10930 18yMm

s1eaIYy}
snoraaxd 1o sewnen
[BO1103ISIY 0} SAOUAIYY

Je2IY) JO 9pnjruSew
oy} Surziseydwy

[oAOU ST 18I} Y}
MOY PUNOJIE SIAT)BITEN]

Surmois 10
SuruosIom sI1BAIY) AY)
MOV PUNOIE SIAIJBIIBN

183IY) paAIddIad
Ay} Jo Aoerpawruar
a1} Jo suorssardxyg

A[1urej pue spuoLlj

JO iresy pue yiesy
[euosiad Jo saouarradxd

sjeaIy)
1SBJ—1UQWISSISS®
JeaIy L

yealy)

JO 9ZIS—)UQWISSISS
JeaIy ]

1831Y] JO A1[9A0N
—JUQWISSASS®

JeaIY

JBQIY]) JO UOLJR[ROSH
—JUQWISSAsS®

JeAIY L

yeaIy)

Jo Aoerpawru|
—JUQWISSAsSL

JeaIy L

[Ieo—saouarrodxo

SOATJOW [RIJUISIXT

SOATIOUI [RIIU)SIXF

SOAT)OW [BIJUSISIXH

SOAT)OUW [RIJUSISIXH

SOAT}OU [RIJUISIXT

mouy J,uop op\ ‘pasind st 31 jey) os[e 1nq ‘uonjerper ay) jo romod a3 Isnfjou st wajqord ay . jsed pue juarin) ISIAPY SOATJOU [BIJUISIXT
sajonb spdwexyy uondrsaq po) AANOIAI
(ponunuod) vV XIANAddYV



-
<
&
o
=~
<
&
3]
o
O
2
=

Political Psychology

QWY Ul dures 9y} A[JoBX? Ing ‘sAem JUIJJIP

Ul PAQLIOSIP §)1 PUL SAINI[ND JUDIJJIP U] "Wy} SULLINOAI SIY) 995 NOK ‘PlI0M dY) PUNOIR [[Y
'$1051

12013 9U) YIIM UI S31) STY) MOY pUR dUTRIN ) SUIPBAUL BISSNY 70T INOQE. NOA [[9) W 19] OS

own

[B91 UI JO PUILY JUIPIOUT SIY} YOJBM BUUOS 919M §,0197 O JUIPIOUT 9] JO OIPIA Y} §,19Y puy
‘uBIUIRIY () SIOH "191SBul

s, diys oy3 st a10y) puy “orowneg urroqiey ayeadesoy) ay) ur ‘vrowrneq ur jySu oSpriq e £q
POI9A0D 2191} FUTIIIS MOU )] “SUTNIS A[JUIIIND §,)1 dIYM 99S UBD oK 219y [, “A[jo Y3 st d1ys o)
Jo owreu a3 ‘A[[o( 9} 0} 03 PAIOBPAI 1B 913 PIP 9M SB UOTIBWIOJUI 9y} Ul yound ued nok wod
-Surddiysonyeq o1 Suro3 £q A[1se9 1N0 JBY) PUIJ UBD NOA 919y OF "SUNSIIUI SJBY [, "UBIUIRIY ) SI
101sew s diys 9y 1o diys o) jo ureydeo oY) mouy am ‘TuIy) OUO I0J ‘[[OAN (MOUY oM Op JBUM OF

uodsun prIom 9y} INoqe J1q € anb ow jysne) pue uLw ISIM KI0A B SeM O
“UIPPIY Udq SBY 1eYM JO yonw uddo Surke| paapur SI dys

S191 mo1 Isnf s,1ey) pue onjoeyd isnl s1 plIom 2y} yeyl JuIy) o3 Aze[ s,
9QqLIOSqNS 1] PUB I0AR) B oW Op ‘SurylAue pauted[ 1o unj pey nok |

jom1 oA yuey T, “1y3I[ 9y) 99s 0} SUIUUIZIq We [ mou
pu® QJI] AW UI SIOULINII0 PPO ) W 01 UTR[AXI 0} JUOIWOS J0J SIBIA ¢/ AW [[B PIITBM JARY |
‘[BIUdN[JUT OS UIIQ SBY UBW SIY) ‘AJI[BAI I119Y) JO dsuds ayew 0) Suikn ojdoad 104

[oqeg Jo I1omo] oy} Jo 1eadar e oI yonuwr spunos 3aso1 jea1s oy |,
‘Aem 9} UO ST jey) wrols [enjuirds ay) jo areme st uonendod 8qo[3 o)
$S9[ AU} ‘T0183[0 Fun1d3 a1k sudis onaydoad o) d10w A1) JBY) 108 AY) SI FUIZBWR A[[BIL ST JBYA\

$S9U}091109 [BoNI[0d 10 $SO[S INOYIIM S[IIS PUB USWOM INO }99101d dm W) SI|

QOUIPIAD
PUE JUSWUOIIAUD d)
ur suroyed Suryesyg

dAnelIeU AoR11dsuod
oy} jo j10ddns ut
90UQPIAD SUNUSAI]

o3pojmouyy
passaxddns 10 uoppIy
SUITBIAII SOAIJRIIBN

priom
a1} Jo sTuryIom Iauul
a3 Inoqe Aysorin)

uonouny

Ky1pear pue £391008
moy pudyardwos
0] 211S9p [BIUID)

uensuyy

A[reord£y ‘sydeouoo
pue suLId) SNOISI[a1 0)
SULLIOJAI SOATIRIIBN

18a1Y) 9y} AQ pajorduul
ST oym SurAjnuopy

surayyed
SUIY00g—20UdPIAY

uorjejuasard
QouapIAg
o3pojmouyy
USPPIH—P[IoM a1}
puelsIopuUN 01 PIIN
Aysormn)—piom
oY) pueisIopun
[GREEING

pliom oY)
pue)sIopun 0} paoN

soArjowr orwd)stdyg

soArjowr o1wd)sIdg

soApow orwdsidg

soArjowr orwd)sidg

soArjowr orwdysidg

soanjow orwrdlsIdyg
PUB [BIIUISIXT

SOATJOU [BIJUISIXT

sajonb spdwexyy

uondrsaq

uoIsIY

18AIY) AQ PIJ0OdJJe

SI O A\—JUQWISSISSE
JeaIy L

apo)

AADO

(penunuo))

V XIANAddV


http://balticshipping.com
http://balticshipping.com

Political Psychology

NEEDS IN YouTube CONSPIRACY COMMUNITIES

(sanunuo))

SSTWSIP 01 pIey KIdA ST ‘Suruoseal pue o130[ s1y ure[dxa

0] POMO[[e S04 UdYM PUe ‘AJdI1IUD §,)1 UT J1 0} PAUIISI[ A[[BNIOB UIYM UOIJRWLIOJUT S O] pPlae
*J1 U0 311091} [BOIS0[OWSOD [BUOIUIAUOD

Po3109fo1 9ABY [ pUB QW 0] 9SUAS dpBW I9AdU SeY  Sueq J1q,, Y [ "A109Y) 100K 1] [ “QIIN

Ppeq $903 SUIYIOUWOS I9AUIYM INOqe PIy[e) SI ey} £101S

SuroSuo ue s1 3139501 18IS oy 1Y) MOYS 0) JueM Isnl [ 0F WY} J1JOUdq [[IM JeY) SOA[OSWY)
10§ sanrun}1oddo JUSWISIAUT MAU 9)BIID ST OP 03 JuM AU [[& AI[BAI UI INQ ‘901U AI9A SPUNOS
Jey I, "A103s B noK 3uI[[ds Aq Aduow d10W e 01 FUIAI) 91,437 I, [Aouow Suryew A3y} d1e MOH
"A10)S1 UBWINY

JO sAep 1se[ AI0A U3 UI 99S 01 SUTOT 91,9M JBUYM JNOQE UOIJBIIPUI JBI]O £1391d © sn soAIS a1njdriog

Y3

‘s1yy oqur Aefd 01 Sur1 ysnf ‘spPuuULBYO WIS} JUAIJJIP U0 ‘Mouy nok ‘sistunizoddo weidard)
O[] ‘@wos snf ST SI1Y) 9qABW ‘MOUY NOA ‘UBAW | "2qARW ‘YLK 9gARW 0OF “I1 paau oym 3soy)) d[oy
pu® AJBIDOWP PUIJAP 0] NOA Ie2] [[Im am ‘@doing 1noy3noiy) sasrrdins 1o 03 premIoj Joo|
11108 Uy} “a8eyoed pre oy} 3deoo. 1,uop NOK JI "UOIIBIISIY JNOYIIM P[IOM T} JOAO [[B YSNoYy)
yI0M [nJIINeaq © ST SIY T "s3sod weIdo[) urrureIy ) 99 [, "2I97 20UIPIOUIOD [B)0) B S )1 9QARIA

SPU0o3S ()¢ UI W[IJ B PLO[UMOP UBd NOK 0s s10M0) § ¢ Sur[elsur suolf[iqF juads j,udaey Loy [,
jiiiswoldwAs oyo1ys pey ayg jqel pug 1oy 191je

SYAIM T [[I [[9) A[[eNIO® INQ SNIIA Y]} SUIARY] 9]} 19}J® SYJUOW PIAOI SUO[ PISOUSRIP SBM d)BW
JIom sQJim AN (paSewrep aurooea A[[enjoe a1om praod Suof paj[ed os yim jdoad Auew moy

SnIuag SI uBW SN JO JUO1J
Surpjojun sar10913 AoeIrdsuoo AzeIo s1y [y j0Se s1eak (¢ AJ1[eal Juarind pajorpard uew siy [,
o) 3$93U0[ 9} J0J FUTWod

aAnjeIIRU
pa1udsaxd a3 jo 21301
dy} SurpuelsIopun

0] S0UQIdJY

s1uA9d Xo[dwoo
10J suonjeue[dxd
aa1sudyardwos
Surpraolg

Koeaidsuod

9y} 10§ Jooud se
QOUDPIAD J[qR[IBAR
ur AymSiqure Sursn

JeaIY) paArdoIdd

a1} JO 9[BIS ) Yojew
jey) suoneue[dxo
o[eos-a31e|

pajorpard uaaq sey

dArjeIIRU JO O1SO[
Surpueisiopun
—oInso[o
2An1uS00 10J PIAN

Ajurejroun
SuroNpayY—aInsoo
AATITUS 00 10J PAAN

K1091])

Koeardsuod syroddns
Kyurelrooun
—oInso[o

QATITUZ00 10J PAAN

SJUOAD JO J[BDS
paAredIad sayojewr
uonjeue[dxg
—oInso[o
2An1uS00 10J PION

palorpard uoaq
sey Aoeaidsuo)

soAjowr orwd)sidg

soAjowr o1wd)sIdg

saAnjowr o1welsidyg

soArjowr orwdysidg

SBM SI[) UMOUY dA,] AYm pue 9oudr1adxd [euosiod Aw noqe nok [19) 3snf 0) pajuem [ Udy) puy  dAnRIIRU PAjuasald oy, —oouapIAg soApowr orwdsidg
@ Surpprrmbs Addey jo8priq € umop
jySnoiq diys e oAd1joq vuUOS 21,n0K Uy} s3uIp[ing ¢ umop ysnoiq soue[d g 2A3110q NoK J|
@ @iiiinysure
pauue[d s,)] {jOIyQ UI 211J UO 395 103 Isnl 18] 93PLIq JOYIOUL SEM dIJY) MOU PUR ‘STUNOOYS SSBUW SOUO MAU d)BPI[BA soroeaidsuod
o 1 ‘sawreyy ur dn SuroS syued pooj oy [[B ‘QIAQD 20UIS SJUSW[IBIIP UTRI, ) JO Jsow 01 $211021]) AoeI11dsuod jsed 01 20uaI19JoYy
“BTUIOJI[RD) BSOY BIURS ‘BIWIOJI[R)) ASIPRIR ‘INRIA ‘BUIBYERT 1] ISN[ |jJUAPIOJIL OU SBM SI[ T paysIiqelsa sursn —oouapIag saAnjowr orwalsidg
sajonb spdwexyy uondrsaq po) AANOIAI
(ponunuod) vV XIANAddYV



WISCHERATH ET AL.

Political Psychology

[[14 wWe[s] SUIZIONLIO QUOAWOS

Jnq paIsaLIe 9q JUOM A9} Joyor) © Jsurede Sursojold opIsino swijsnu sey [00Yds YsI}jod§ © J|
SOWILIO

O1JLLIOY [qLLIOH (UAIP[IYD 3SOY) [[B 0} JUOP [IAD Y} INOQE JRYAA (SISoLIe ou AYA, "uoroxd JI
9s10M 10 po[rel pue paIeS1ISIAU] ‘PIISALIL 9q 03 SPAAU SUI[PPIJ APPIY YIM pas[oAul suosIod [V
pIeoq uo 105 APOQAIOAY JUOWIULIOAOS

KIOAD 01 JUIM I MOT] PUB ABPO) 90UDISIX SBY JBy) AF0o[ourdd) oy} Isnl yim peaids Suryy

Jroym sty Ayornb moy yum Ayrprder ay) oyl isnlay) sem mes om Jey) sSuIy) 9y) Jo aUo puy
‘pajorpaxd

QABY P[NOJ ATIUNOD A} JO SIQUSISIP o) SUIYIAUL PUOAIQ PIAOW PBY I ‘UMOIOTI0IN) UI 9197
ng "s1UAWNO0P FUIPUNOJ I1dY) JO [[B YIIM dOUB[BQ PUR JO9YD 0 1YINOS SI9punoy Ino jey)
1omod jo pury oY) s3dna1od jey) 1omod Jo 110s 19109s Y [, “T1omod Jo pury 31s10m 9y} U0 JunIp
owo099q p,Aay} Jutod sIy) 18 pue ‘9[qBIUNOIIL JO PIIII[Q JOU AIoM OUYM udw [njromod a1om osay ],
(AoInb os mouy A9y) op moy Inq ‘SnoLIejou jou sem SIy) Jey) Suikes a1,A9U) mouy |

‘[RUINO[ 199118 [[BA\ Y3 Y]

19[IN0 BIPAW WEBAISUTBW B ‘MOUY NOA 10 ANJ STY) ISNI) A[LIBSSIOIU J,UP[NOM | ‘MOUY NOK ‘0§
juryoroidde a10J0q o[IwI [BONINEBU B }SBI JB 93PLIq

Jey) 189[0 0} 9SINOD UO 9q JOU JBOq JBY} P[NOM MOY OU ‘KM ON 'SIBA 10J $}20q UO PIYIOM |
‘o) 3s93U0[ 9y} 10J Furwod

SBM ST} umouy 9A,] Aym pue 00udr1adxa [euosiod Aw noqe nok 1193 3snfl 03 pajuem [ uay) puy
JUOPIOOE OU SI SIY) YY) $9215e o “Jo[1d Aeq paInjal & ST UISNOI §,9J1M AJAl

[ItM oM 08 Siy)

ojur K]doap a1ow YOO SABS PUL JUSAD UBMS JOor[d B SIY) [[€0 puk 0F 03 sey uuk[] OYIJA [BIOUSD)
sjuaWNIOp

950y} 0Jul SUIAIP UJQ SBY PUL 23S dM JBY) JUIWIUIIAOS MOPEBYS JUSWUIIA0S JO 310S 9y} Suruuni
pue suonoouuods urdlsdyg £a1jJor oY) pue IjeA 181§ dod( 9y} U0 J00Qq dWN[OA-0M]) B UdIILIM
SBY U99q SBY 9SIN0J JO OYM ‘QQIA\ AQUIYAN ISI[BUINO[ 9AIIBSI)SOAUT 0] UIN] O] JUBM A

‘waIsAs suodeom B o1€ £91]) ‘SUOIIBOIUNWIWOI[d) JOU o1€ A3} pue ‘op Aay) jeym

ure[dxo ueo oy pue ‘weIfo[e) uo [QUUEBYD B SBY Y ‘SISBW I G 959y Ul 119d X9 Uk SI ‘0[99)§ YIBIA

SPU093Ss ()¢ Ul W[IJ B PLO[UMOP UED NOK 0s s10M0) S ¢ Sur[elsur suolf[iq¥F yuads j,usaey Loy L,

dnoigino
a1} 10j saouanbasuoo
Ol dI® 213} JeY} Jor[og

[011U09 [B10)
Suraey se dnoidino
o) Surke1ioq

SOATJRIIBU WEBAIISUIeu
PUE $92IN0S [BIOIJJO JO
wsrondays Surssardxy

Koyine orwolsida
UMO §,0U0 SUIYSI[qeIsy
syradxo

Wea1)suIBW-uou uf
Qouoprjuood Surssardxyg

9Fpa[mouy| Jo sedIn0s
poysnI) Surous1djoy

90UdPIAS KI0IDIPLBIIUOD
wolj sjorfeq Suroe)old

dnoi3ino 10J
soouanbasuos oN
—UO0I)BZLIAOBIBYD
dnoi3inQp

dnoigino
nyromod-[y
—UOI)BZ1I9)0RIRYD
dnoi3inQ

SOATJRIIBU [BIOIJJO
pue fjuroyne
Josnnsig

Aroyine orwaysids
Jo uonear)
—sanuoyine
orwlsido ur snay,

sonLIoyINe
orwaystda
QAIJRULIDI[E UL JSNI]

sonLIoyINe
orwalsids 03
SULLIJOY—aINSOo[d
2ANTuS09 10J PIIN

UOIBUWLITJUOISIP
wolJ sJaI[dq
SUIPULJO(—INSO[d
9ANIUS00 10J PIIN

dnoi3ing—saanow
[e1o0g

dnoi3inQ—soarjowr
[e100§

soApow orwdsidg

soApow orwd)sidg

soArjowr orwdysidg

soArjow o1wd)sIdyg

soArjow o1wd)sidyg

sajonb spdwexyy

uondrsaq

apo)

AADO

(penunuo))

V XIANAddV



Political Psychology

NEEDS IN YouTube CONSPIRACY COMMUNITIES

(sanunuo))

woy) paddols oary PInod [ ysim [ ‘siseq A[iep ©
U0 FUIMOIS ST PIP 1BY) SIOqUIAW A[IWR] 10J UIdJU0D AW Inq ‘qe[ 9} 103 I9AJU | B} PIAJI[AI W, |
[IUSWUISA0D) [ oY) AQ PasseIIequIy PUE JO PAWRYSY OS JNq YSI[SUF paalq pue uIoq ur,|

dnoi3ur

9y} JO s3UIW09}I0Ys
pue saInjrej ay)
SuI[IRIIp SOANIBIIBN

dnoi3ur jo sainjre

soAanow dnoigur
pue dnoi3inQ

dnoi3ur dnoi3ur jo preije st
*IBI[ B SI 9U 9SNBIIQ 10U S,31 PUB UBW SIY} 1300£0q A1) UOSBII B ST I | oy} s1e9j dnoigino dnoiging—oSewr  dnoi3inQ-—ssanow
Ing oyl Surmouy so[doays oY) UBY} I0W SJUIWUIIA0T SUYILI) SUTYION 9y Sunse3sng dnoi3 Surpjoydn 1008
UOI[[2qa1 3] UIO[ PUB I9A0 JWO)) "9qNINOXA UO I AIBYS JOUURD
A[dwrs om 18y} JUIUOD JAISN[OXI AIRBYS UBD M dIOYM AJTUNW IO S[BI0] deALId INO S)BY [
OUI'PRIOBPAI JB A0 S[2Q21 PAJOBPAI JO AJTUNWUIOD INO UIO[ PUB I2A0 WO OS[B P[NOYS NOX drgysiosuao
*SISBUW 35T} JO SIOTURP Y} JO dTBME AJTUNWWOD [BOO[ ) passaiddns 10 paouayis paArRdIdd—a3ewr  dnoIginQ—saAnowr
Suryew sem 9y se ‘wiy uo 1opto 3uidses v ind pue A1) 01 11109 0} WIY J0OO) [IOUNOD [BIO] STH 3uroq jo swre) dnoi3 Surpjoydn [R100S
POZIWUNOIA UOT)BZIWIIJIA
pue pajogie) Ajrrejun paAIddIdd—adewl  dnoidinp—saAnow
1811094} AoeI1dsu00 93ULIJ € 91L,N0A MOYIWOS 10} SUIJBOOAPE APBAI[E W] JBysm SUnNe)s L,N0A J| se dnoi3ur Surkeniod dnoi3 Surpjoydn [e100S
2In3[Nd I19Y)
07UI 91BIZIUT SOPIMS PUBWAP PLIISUI PUL JBY) UT }saId)ul ou 2AeY o[doad asayy nq ‘aInymno sorpnfoig
11oy) ojur 9jdoad 9say) 91eI3UT 0] sem ue[d SUIPIMS JBY) ST UORISAIUT YIIm wd[qoxd ay [, dnoigino —dnoi3mo  dnoi3nQp—soaniowr
{2982 JO UOISI[OY 2y} Inq ‘29q I P[NOD S[2 oYM ‘paqqels Aqeq Yoryie JTuy 1o518) 1j0g o) spIemo) ad1pnfarg SpIBMO] SUONOY [e100g
uonegorog
isynsal1 oy} yIim posridins 103 19)e] puk suBLIBqIRq [BAdIPAOW J1odWI NOX dnoi3ino oy Sunynsur —dnoiSino  dnoiSinQ—soarjowr
I[N YILIP [BAIPAW STY 199101d 0 me] Awrdydse|q & ur Suryeaus ‘03 wiIy je Joo| pue Sunesorg SpIEMO] SUOTOY [B120S
dnoigino
K12100S [SIpamg UI pajeIsajul JO saInyreq
Ap100d are pue sqingns 100d ur Apjueurwopard 9AI] £31] ], *01BJ[oM JUIWUIIA0S U0 Judpuadop sarn[rej dnoigino —uonezueloeieyd  dnoidinp—saanow
QJOW SOWIT} QUIU OS[E dI' AU I, "pakojdwoun a1e Jjey A[JBoU ‘SJUBISIWWI UII)SIA-UOU 3SAY] JO paareorad Sunysiysiy dnoi3inp [e100S
19)JUd0 [RUON)RZIURSIO
[BIUAD B [01IUO) UOISSI]A| PU® 2[0Y 1IqqeI 21} ul y3noud doap 03 noA J1 A[21ewnn & yim uoneIIJIIuAPI
sdno13 19109S-TWAS PUL SANATO0S 1AIIIS JO JIOM)IU [BQO[3 B SI YIIYM }[Nd [8qQO[3 oY) [[BD dnoi3inQp
1 7eyMm 03 suonNIIIsul SUI[[OIIU0D AIJI00S SAY) JO SULID} PUS dY) UT UMOP SIWOD [[B I] —uonezieoereyd  dnoiginQ—saanow
{Q0UQPIOUIO)) "WB[S] SKBM[E SI JOJBUIIOUIP UOW WO Y ], dnoigino oy3 Sururoq dnoi3inQp [e100S
sajonb spdwexyy uondrsaq po) AANOIAI

(penunuo))

V XIANAddV



-
<
&
o
=~
<
&
3]
o
O
2
=

Political Psychology

9pe[q [99)S PUOWRIP € YIIM 1011n0 [o1jed

‘WI0JOY 9I0A ‘[[1q dWILIO ey SIy) parroddns anoqe|

<% 1 ysnoiy) 398 [[nog “Keyo oq 03 Furo3

$,)1 1B} MoUuY oW} 3no) © y3noiy) 3uro3 pue ‘siy) SUIPLII S,0YM dUOAUR 19] 0} juem Isnl |
j[owreuasn]

SpJom PuIY 97} PUB 9FBSSOW SNOJAUT JeYy) JOoJ NoA Juey] ‘yonuw os jey) ajerardde |

@ id1e pue op no (e sjeardde os [ Y praeq nok yuey [ siy) 1eay 03 papasu A[eal |
'asnqe aY) 00} Ing I J003 19Adu 1ey) 9jdoad jo suor[[iq ay) 03 N0 INOYS

iprae( noA yuey) pue sAn3 noA yuey |, -ojdoad

Sun|[em-doo[s ‘pIPUTW-MOIIRU ‘JUBIOUSI AQ POPUNOLINS SUIIQ PIRY A[BAI S} SOWJOWOS "MOU
PoeAdd ST AjruBwny 9y} JO 2ININJ AY) UI Y)rej AW PUL SJUSWWOD Y} YSNoIy) peat oAy |
‘PlIOM 31} [01IUOD

JeY) 1[N0 AY) WOIJ W JABS 10] PIAB( SYURY L, "SasA[eue [euosiod pue asuas uowwod uodn paseq
SUOISIOAP POOT LW 0} IOUADSUOD OS[B PUL AFpajmouy| Jo [[NJ Wy, ‘Wiy 0) urua)sij 0} ue3aq
1 9ourg ‘uonjendod y1om oY) Suronpai jo epudde F1q oY} WOIJ oW dABS pUL JYINoy} ULl SIy [,

AN A12A wonsanb pue o1 A194 purlsiopun o[doad 1sowr azijear
I MON "A)9100S UM UI J1J 0) pajuem Isnf [ YIomawoy ou pi "0Se dwr) Suo[ & Wiy PIsSIWSIp |

spcdn sossew Surdosys Ay SuUIYBA| "UBWOM [NJIOPUOM DALY

ONIIIISNOD

dOLS INAINNYFAOD dHL NHHM LSIJOdH.L ADVIIdSNOD V ONIAd dOLS TTIM 1
"NOA JUBY) T puUB 9AO] yonwt

YA "SI0119] [endeo yiim peuw SI plIom oy) PIZI[BAI JARY OYM SN JO 9SOU} 1O ‘SUTUDISI] 1B A

UOI}0® [ENPIAIPUT
PUB 9A1II9[[0D 0] S[[D)

sroquow dnoi3ur
03 110ddns [e100S pue
[euonowa SuIpraoig

dnoi3ur oy) Sursrerg

RSN
woaj jusurromodurd
Jo s3ureoq

SJoI119q 03 dnp
ssouanbrun jo s3ureo

dnoi3ur jo yiSuanis pue
K1oAeIq SUNY3IYSIH

§1S1109Y) Aoea1dsuod
PpUE SIONUIY) 931 SB
Anuspt [enpiarput
PUE 9A1109[[0D)

uonezINIqoN

110ddns
Aunwwo))
—Ajrunwwo))

dnoi3ur 10§ asterd
—Ajunwwo))

Juowromodurd

Jo s3ureag
—Ajrunwwo))
onbrun
Suree—AImuop]
yi3ua1s pue
K1oaerg—AImuopy

fnuspt
9A1I9[[0D)—AIUSP]

dnoi3u—soarjowr
[e100S

dnoiSuf—soarjowr
[eroog

dnoi3u—soarjowr
[e100S

dnoi3uj—soanow
[e1o0g

dnoiSu—soarjowr
[eroog

dnoiSu—soarjowr
[eroog

dnoi3uj—soanow
[e1o0g

sajonb spdwexyy

uondrsaq

apo)

AADO

(penunuo))

V XIANAddV



	“Good job reporting this!”: Examining psychological needs and community building in YouTube conspiracy narratives
	Abstract
	INTRODUCTION
	Conspiracy narratives in online spaces
	Sensemaking and community
	Psychological motivators as drivers of conspiracy belief
	The present research

	METHOD
	Data collection process
	Reflexivity statement

	Data

	DATA ANALYSIS
	Topic modeling
	Qualitative analysis

	RESULTS
	RQ1: What topics are present in the videos and comments?
	RQ2: Which psychological needs do these topics engage with?
	Existential motives
	Existential anxiety
	Adverse experiences
	Feelings of powerlessness
	Need to exert control
	Threat assessment
	Religion

	Epistemic motives
	Need to understand the world
	Need for cognitive closure
	Distrust of authority
	Trust in alternative epistemic authorities
	Evidence presentation

	Social motives—Outgroup
	Outgroup characterization
	Upholding group image
	Actions towards outgroup

	Social motives—Ingroup
	Community
	Identity
	Mobilization


	RQ3: Do psychological motives differ between topics?
	Variation in epistemic motives
	Intertwined motives
	Differences between video narratives and comments


	DISCUSSION
	Conspiracy narratives aid sensemaking
	Conspiracy narratives aid community building
	Sensemaking and community on social media platforms
	Limitations

	CONCLUSION
	ACKNOWLEDGMENTS
	FUNDING INFORMATION
	DATA AVAILABILITY STATEMENT
	TRANSPARENCY STATEMENT
	REFERENCES
	 APPENDIX A


